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ABSTRACT 
Social Media and Political Participation:  
A Case Study of Facebook as a Platform of Communication, 
Mobilization and Action 
by 
CHEUNG Chun Ho 
Master of Philosophy 
Social media is increasingly used for political conversations and debate. In Hong 
Kong, social media has provided a convenient and accessible platform for 
stakeholders in the political arena to publicize their ideas and for users to be engaged 
in political discourse. This study aims at investigating the effects of social media on 
political participation among Hong Kong youth, who are generally regarded as 
“digital natives” and “critical citizens”. This study focuses on Facebook, the most 
widely-used social networking site in Hong Kong, and examines how Facebook use, 
connection and interactivity with political actors on Facebook, exposure to political 
information on Facebook and perceived information quality of Facebook relate to 
online and offline political participation among young people in Hong Kong. 
Questionnaires are collected from local post-secondary students and graduates aged 
between 18 and 29. Findings show that connection with political actors on Facebook 
and exposure to political information on Facebook mediate the impact of Facebook 
use on political participation, which echo the results of previous studies. Semi-
structured interviews are also conducted with sampled youth in order to explore the 
perception of Hong Kong youth on Facebook in terms of the intensity of interaction 
with political actors via Facebook pages and the quality of political information 
disseminated on Facebook. In light of the concept of public sphere and its later 
revisions, this research argues that social media add value to political engagement by 
offering alternative news and information source and facilitating a vibrant discussion 
of politics online. However, the effects of social media have to be qualified. 
Reactions to political information on Facebook and subsequent decisions on political 
participation also involve the expression of emotions and spontaneous response to a 
critical event, rather than merely depending on rational and critically informed 
debate. 
Explanations to the relationships between the variables are discussed. Sociological 
implications on the capabilities of social media in generating social capital and 
engaging users in the public sphere, as well as practical implications on the multi-
dimensional use of social media applications and the usefulness of social media for 
stakeholders in socio-political aspects, are proposed. This study contributes to a 
greater understanding of the mobilization potential of social media in both online and 
offline political activism. 
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Chapter 1 – Introduction 
 
1.1. Research Background 
  
1.1.1. Youth and Political Participation in Hong Kong 
 
Youth political participation has become a topic of growing interest across social 
sciences disciplines. Especially in Hong Kong, youth take an important role in social 
movements and political activities during recent years and they represent a driving 
force and agent demanding for social change and democratization.  
 
For many years, youth are excluded from the formal policy-making processes and 
not sufficiently represented (Mohamad, Abdu & Halim, 2018). The denial of youth 
involvement in traditional party politics results in further dissenting attitudes. In 
previous studies, Hong Kong youth demonstrate a low level of satisfaction with the 
performance of the government and a high level of distrust in the government (Hong 
Kong Institute of Asia-Pacific Studies, 2017). They also share negative attitudes 
towards their social mobility and show grievances about social development. 
Although young people are “disenchanted with political structures that are 
unresponsive to their needs and interests”, some of them still remain interested in 
social and political issues (Harris, Wyn & Younes, 2010). As sophisticated users of 
the Internet as well as social media, youth are able to make use of social media to 
remove the barriers against political engagement and participation. During social 
movements and political events such as the Umbrella Movement in 2014 and the 
Legislative Council Election in 2016, some observers believe that social media 
provide a platform for information sharing, expression of opinions and emotion 
mobilization. It is also possible for political activities to extend from online to offline. 
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1.1.2. Youth, Local Identity and Social Media in Hong Kong 
 
In recent years, the rise of the Hong Kong local identity has received a growing 
attention from the public. According to a survey conducted by the Public Opinion 
Programme of the University of Hong Kong (2019), 53% of the respondents identify 
themselves as Hong Konger, and the proportions of people who identify themselves 
as Hong Kongers register all-time record high since 1997. More importantly, 
indigenous identification is more pronounced in the young generation. A majority of 
the youth respondents aged 18-29 (75%) identify themselves as Hong Kongers, 
which is much higher than the overall percentage across all generations (53%) 
(Public Opinion Programme, 2019b). 
 
It is suggested that social media can provide more spaces to perform identity and 
reinforce the divisions between in-group and out-group (Marichal, 2013). A study 
conducted in 2016 shows that youth who regard social media as their primary source 
of information on politics and public affairs are significantly more likely to identify 
themselves as Hong Kongers (Hong Kong Institute of Asia-Pacific Studies, 2017). 
Taking advantage of the widespread use of social media, a wide range of political 
discourse and appeals can be made by individuals and different political groups (Li, 
2019). Among various forms of political expression, online parody is popular on 
online forums and social media and attracts the attention of many young people 
(Meng, 2018). For example, an online video platform in Hong Kong, TVMost 
regularly uploads sarcastic videos about controversial social issues and topics related 
to the government on their official Facebook page and website. Not only has the use 
of humor and Cantonese puns served to make critical political statement in an ironic 
way, it also strengthens the cultural identity and asserts the sense of local identity 
among the young audience (Chow, 2016). 
 
Social media and the rise of localism 
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The socio-political discontent arising from the re-sinicization of Hong Kong and the 
concern on the potential socio-cultural threats brought by the mainland Chinese have 
furthered the development of localism, and given rise to “a political movement that 
focuses on the preservation of Hong Kong’s identity and autonomy” (Kwong, 2016). 
Previous study conducted by the Hong Kong Institute of Asia-Pacific Studies (2015) 
reveals that about 90% of the youth respondents prioritize the interests of Hong Kong 
when there is a conflict between Hong Kong and China. Voices demanding for 
autonomy in local governance and administration can also be reflected by the 
attitudes towards social issues related to the mainland Chinese, as illustrated by a 
large proportion of youth respondents who agree that the quota for Individual Visit 
Scheme for Mainland Residents should be limited (more than 80%) and the 
application for the One-Way Permit Scheme for Mainland Residents should be 
approved by the Hong Kong government (more than 75%) (Hong Kong Institute of 
Asia-Pacific Studies, 2015). The increase in dissatisfaction with the social and 
political conditions did translate into a series of street action and protests targeting 
parallel traders and tourists from the mainland China, especially in districts near the 
border of Hong Kong and China. 
 
It is suggested that online media can allow fragmented voices and various advocacies, 
including those neglected by the mainstream media, to be heard by wider audience. 
Hong Kong National Front, Students Independence Union and Studentlocalism are 
some examples of the localist groups which establish their own Facebook pages to 
promote more radical ideas and call for self-determination and independence of 
Hong Kong. Most of the localist groups take an anti-government stance and hold a 
strong anti-mainland sentiment. When political opinion and identity are expressed on 
social media, both positive and negative emotions are displayed, which may provoke 
further online and offline political participation (Lin, 2017). An example is the 
protests during the Chinese New Year holidays in 2016. Hong Kong Indigenous, a 
localist group actively involved in protests against parallel trading, calls for action 
online to mobilize supporters to shield the hawkers and protect local distinctiveness 
of Hong Kong. While the protests eventually escalate from the crackdown on 
unlicensed street hawkers by the government and result in violent clashes between 
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police and protesters, divided response to the protests can still be found on social 
media. 
 
After the Umbrella Movement, Chan and Ng (2017) recognize the emergence of 
localization, radicalism and cynicism in society. Meanwhile, the success of the three 
young candidates from the localist camp in the election of Legislative Council in 
2016, followed by the disqualifications of the elected members and sentences 
imposed on localist activists raise doubts about the rapid integration between Hong 
Kong and China and the functioning of the “One Country Two System” (Li, 2019). 
According to the Public Opinion Programme of the University of Hong Kong 
(2019a), 75% of the youth respondents have no confidence in “one country, two 
systems”. Thus, the three social trends identified by Chan and Ng (2017) continue to 
evolve with the occurrence of various socio-political events in Hong Kong. Based on 
the above discussion, it is believed that the roles of the Internet and social media in 
identity presentation and political engagement are not negligible. 
 
1.1.3. Political Uses of Social Media and its Impacts 
 
Social media allow individuals to present themselves, articulate social networks, and 
establish and maintain connections with others (Ellison, Steinfield & Lampe, 2007). 
Not only do social media “allow members to share personal information, opinions 
and media”, it also provides “an outlet for young people to interpret political 
information and participate in political discussions” and becomes “positive additions 
to the world of political communication” (Westling, 2007).  
 
Social media as an informational source among youth in Hong Kong 
It is commonly believed that social media provide a convenient platform for young 
people in Hong Kong to access to information about politics and public affairs. 
Research conducted by Hong Kong Ideas Centre (2013) finds that the majority of 
respondents who were born in the 1990s regard websites and Facebook as important 
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channels to obtain information. Another study also indicates that the Internet is the 
major channel and Facebook is the most popular sites for young people to receive 
information on demonstrations or rallies (Hong Kong Institute of Asia-Pacific 
Studies, 2015). Among different forms of media, social media remain the most 
popular as a source of public affairs information for the young generation. (Hong 
Kong Institute of Asia-Pacific Studies, 2017) 
 
The overview of Facebook and its political uses 
Facebook is a social networking site where users maintain their personal profiles and 
establish a network of friends. In 2019, there are over 5,000,000 Facebook users in 
Hong Kong, which account for more than 70% of its entire population 
(NapoleonCat.com, 2019). People aged 25-34 are the largest user group of Facebook, 
followed by people aged 35-44 and aged 18-24 respectively (NapoleonCat.com, 
2019). Among the top 10 Facebook pages related to politics which have the largest 
audience in Hong Kong, half of them are pages of current or disqualified members of 
the Legislative Council from either the pro-democracy camp or localist camp, three 
of them are pages of pro-democracy activist groups, and the remaining two of them 
are pages of former government officials (Socialbakers, 2019). In this light, various 
features of Facebook might be a catalyst for effective political communication 
between political actors and community members.  
 
With Facebook, users can update their “status” on their profiles and the updates 
would appear in the Facebook “newsfeed” together with a stream of posts from their 
connections (Semaan, Robertson, Douglas & Maruyama, 2014). Through the 
Facebook “newsfeed”, users can obtain information and receive opinions from their 
“friends”, “friends-of-friends”, and other public profiles they “like”. Facebook 
allows users to interact with the contents by “liking”, giving emoticons, sharing, and 
commenting. Also, users can communicate with others privately through “messages” 
and publicly through posts on others’ “wall”. The Facebook features allow users to 
engage in discussions on a wide range of topics and issues including politics. They 
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can share their political opinions and engage others in conversations by posting 
comments and adding photos or graphics on the status messages and wall postings.  
 
It is suggested that Facebook can facilitate political discussion because of its ability 
to share news story around a network of people. Facebook allows users to “share” a 
web page or a video with others. A short summary and comments can also be 
included when sharing the link and others could comment and provide additional 
sources of information on the shared (Westling, 2007). The use of “hashtag” also 
helps to sort posts on social media by topics. It plays an important role in shaping 
political debate as it allows users to search and retrieve information related to 
specific topics instantly. 
 
Moreover, some features on Facebook such as the “groups”, “pages”, and “events” 
functions can be used for political work. The “groups” function on Facebook which 
consists of a home page with descriptions, photos and a message board allows 
members to come together for a common cause, interest or belief (Westling, 2007). 
With Facebook, users can create their own themed groups on any topic and invite 
others to join and participate in the discussions (Westling, 2007). Within the groups, 
members can post messages and pictures which reflect their personal opinions and 
communicate with other members as if a forum. While Facebook groups are the 
place for small group communication, “pages” are designed for public figures and 
entities to create their official profiles. In the political arena, not only political parties 
and non-governmental organizations set up their own Facebook pages, there are also 
groups which are area-based, issue-driven as well as person-based. Besides, through 
“events” function, users can forward messages from the campaigns and invite others 
to participate in rallies, meetings and celebrations. This enables users to support a 
candidate or show their stand on a particular issue. The groups and events can either 
be private or public, depending on whether they are open to invited and restricted 
members only or allow everyone to join. 
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Furthermore, it is suggested that Facebook can facilitate information exchange which 
reinforces and encourages different forms of political engagements. In Hong Kong, 
the government, political parties, social activists and citizens who are politically 
interested utilize Facebook for different political purposes. For example, the 
government promotes its image and policies through Facebook and political parties 
use Facebook to mobilize their supporters and maximize votes for themselves (Yung 
& Leung, 2014). On the other hand, social activists who promote their standpoints 
and actions with the use of Facebook make an attempt to influence the views of 
others (Yung & Leung, 2014). Hence, Facebook provides its users with many ways 
to send out political messages and organize political events. It also provides a 
convenient and accessible platform for stakeholders in the political arena to publicize 
their ideas and for users to be engaged in political discourse. One of the socio-
political impacts Facebook may bring about is that it can transform the interaction 
pattern of political communication and offer an effective and convenient means for 
political actors to mobilize their supporters. 
 
1.2. Research Objectives and Research Questions 
 
Compared to past research, this study adopts an integrative approach which draws on 
different aspects of political communication on Facebook in order to investigate how 
Facebook use might encourage political engagement. In this aspect, we can find a 
modest number of studies linking political discussion and action to usage frequencies 
and network characteristics on social media. This study not only covers the general 
usage patterns of Facebook and the extent of political communication by gauging the 
number of political actors with whom the youth is associated and the flow of political 
information to the youth via the platform of Facebook, but also probes further into 
the perceived quality of interaction and information on Facebook as possible factors 
of political participation. Considering the increasing use of social media for political 
conversations and debate in Hong Kong, the mobilizing potentials it could have, and 
the possible outcomes it might bring to society, the current research is proposed in 
order to gain a deeper understanding on the relationship between social media use 
and political participation among Hong Kong youth. 
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The following research questions are proposed: 
1. How frequently do Hong Kong youth participate in different kinds of online and 
offline political activities? 
2. Does Facebook use relate to political participation among youth in Hong Kong? If 
yes, how? 
3. Do connection and interaction with political actors on Facebook mediate the 
relationship between Facebook use and political participation among youth in Hong 
Kong? If yes, how? 
4. Do exposure to political information on Facebook and perceived information 
quality of Facebook mediate the relationship between Facebook use and political 
participation among youth in Hong Kong? If, yes, how? 
 
1.3. Significance of the Study 
 
Although there are a number of researches on the effects of social media on political 
participation, existing studies do not arrive at a conclusive answer as to how social 
media users are mobilized to engage in various forms of online and offline political 
activities upon receiving political information on social media platform. Therefore, it 
remains for us to investigate whether and how political communication on social 
media shapes the motivation of political participation among the young people who 
are experienced users of social media. This study also explores the usefulness of 
contacts and contents on social media, and examines their impacts on online political 
engagement and offline participatory behaviors in the young generation.  
 
In addition, relatively few literature has fully documented the perception of social 
media users concerning the value of political interaction and information, in 
particular the ways these messages and contents are understood by the users with 
regard to the necessity, possibility and efficacy of political action. This study aims to 
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offer a more in-depth understanding on the overall effects of social media on political 
communication and participation by taking into account the usage patterns and 
network characteristics of social media as well as the perceived quality of political 
interaction and information on social media. Specifically, this study attempts to fill 
this gap by delineating the model and mechanisms in which social media shape 
political communication and political participation. In this way, this study tries to 
shed some light on the manner in which young people in Hong Kong consume 
political information on social media, and the theoretical and practical significance of 
this receptive process. 
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Chapter 2 – Literature Review 
 
This chapter reviews the existing literature on social media, political participation, 
and the effects of the Internet and media on political participation. It also discusses 
the capability of social media to act as a public sphere and the elements of political 
communication on social media. 
 
2.1. Social Media and Political Participation 
 
2.1.1. Definitions and Characteristics of Social Media 
 
Social media technologies take various forms including blog, forum and social 
networking site. In social sciences researches, the notion of social media is linked 
with various concepts including “Web 2.0”, “participatory media”, “peer-production” 
and “convergence culture” which emphasize the change in the way people interact 
with media contents and the erosion of traditional distinction among media (Fuchs, 
2014). Scholars of communication characterize social media by its unique 
characteristics and come up with different definitions based on their distinctive 
features.  
 
Social media characterized by social networks 
Boyd and Ellison (2007: 211) define social network sites as “web-based services that 
allow individuals to (1) construct a public or semi-public profile within a bounded 
system, (2) articulate a list of other users with whom they share a connection, and (3) 
view and traverse their list of connections and those made by others within the 
system”. Similarly, social media refer to “forms of electronic communication (such 
as websites for social networking and microblogging) through which users create 
online communities to share information, ideas, personal messages, and other content 
(such as videos)” according to Merriam-webster (2017). These definitions stress that 
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social media facilitate the development of online social networks. At the same time, 
some scholars indicate that the majority of social media users utilize social media to 
maintain or re-connect with distant friends and people who have met offline, rather 
than establishing new connections with people they do not previously know (Ellison, 
Steinfield & Lampe, 2007). However, some scholars still assure the opportunities of 
communications with people who share certain offline connection but previously 
without active interaction (Boyd & Ellison, 2007). With the help of social media, 
users are able to create and articulate social networks by being followers or friends 
with others who share similar interests (Boyd & Ellison, 2007). More importantly, 
such networks are made visible when the relationship of friends is displayed in their 
groups and friend lists, which provide further information about the user (Utz, 2010). 
 
Social media characterized by user-generated contents 
Obar and Wildman (2015) describe social media as Internet-based applications with 
user-generated contents which individuals and groups create user-specific profiles 
and connect with profiles of other individuals. Rettberg (2009) also recognizes the 
abilities of social media to develop well-constructed narratives with pre-determined 
templates which simply ask users to upload photos and videos and comment by texts 
and graphics. In this way, conversations take place regardless of the geographical 
location of users when social media allow them to make countless comments on a 
piece of message and timely response to comments of other users (Manovich, 2009). 
The rapid development of social media services alters the traditional sender-receiver 
model of mass communication by allowing users to become active senders and 
content-generators rather than acting as mere audience (Sundar, 2008). Not only do 
social media enable users to get timely and customized news on any event, it also 
provides an interactive and user-centered platform for information consumption and 
information sharing. 
 
Social media characterized by collective classifications and evaluations of contents 
Lerman (2007) ascertains that social media facilitate the organization and 
classification of data entries by enabling users to tag various types of information and 
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mark them with keywords. The features of annotations and collective classifications 
on social media demonstrate how users process information in a social way within 
the communities and online networks through the system of social media. Burke, 
Marlow and Lento (2009) note that different social media platforms may have their 
own mechanism for tagging information while such actions are visible to the entire 
network of users. For example, users of Twitter employ descriptive terms to annotate 
relevant information while users of Facebook link faces in photos with other users 
and tag their friends in posts. Thus, users of social media are able to categorize 
contents available on the platform collectively. The categorization of contents on 
social media platform enables users to control and organize information which are 
beneficial for easy access of relevant information among other users (Lerman, 2007). 
Other than categorizing information for future retrieval, users of social media are 
also constantly evaluating contents present on the platforms explicitly by reviewing 
and making comments on relevant information, and implicitly by altering their 
patterns on browsing and searching for specific information (Lerman, 2007). 
 
Based on the above definitions, the function of social media in furnishing a user-
oriented platform is revealed through the creation and visualization of network 
contacts, the integration of user-generated contents with peer comments, and the 
collective classification and constant evaluation of information. These distinctive 
functions and characteristics of social media open up new opportunities for users to 
obtain personalized and timely information, and allow the sharing and exchange of 
ideas and opinion. As Rheingold (2008) points out, social media users are no longer 
passive media consumers. Not only can users establish and maintain social relations 
easily, but also post and interact with messages freely on social networking sites. 
While the rise of social media can create both positive and negative social impacts, it 
draws attention on how communication patterns on social media influence individual 
decision-making and participatory behaviors among users, especially in the socio-
political arena.  
 
2.1.2. Definitions and Modes of Political Participation 
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In order to examine the capability of social media in promoting and facilitating 
political participation, an integrated definition of political participation has to be 
established and the modes of political participation are reviewed. 
 
Definitions of political participation 
Verba and Nie (1972: 2) provide an early definition of political participation, which 
refers it to activities aimed at “influencing the government, either by affecting the 
choice of governmental personnel or by affecting the choices made by governmental 
personnel”. The essence of political participation is the “processes of influencing 
governmental policies” and “a flow of influence upward from the masses” (Verba & 
Nie, 1972: 3). Similarly, Burns and Schlozman (2001: 4) conceptualize political 
participation as the “activity that has the intent or effect of influencing government 
actions, either directly by affecting the making or implementation of public policy or 
indirectly by influencing the selection of people who make those policies”. Based on 
these definitions, the purpose of political participation is to mobilize citizens to 
influence government actions in both direct and indirect ways. 
 
Building up on Verba and Nie’s (1972) definition of political participation, scholars 
make an attempt to broaden the scope of activities which political participation 
points to. According to Petrosyan (2016: 205), political participation refers to the 
“involvement of citizens (in the broader sense including public subjects like 
organizations, groups, etc.) in political processes, decision making ceremonies, as 
well as citizen influence on the formation of political systems and institutions, their 
operation, drafting political decision”. Hence, political participation is defined as the 
set of activities which citizens perform in order to influence the selection of 
government authorities, as well as the structure and policies of the government 
(Conway, 2000). 
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However, activities which reflect personal involvement and orientation in politics 
such as discussing political events with friends are not included in the above-
mentioned definitions. According to Bannett (2004: 103), political participation also 
have to reflect the ways how citizens perceive politics and “organize social and 
political meaning around their lifestyle values and the personal narratives that 
express them”. Likewise, Marichal (2013) describes political participation as “a 
discursive performance designed to express a political identity”.  
 
The above definitions can be brought together to offer a general definition of 
political participation. According to Casteltrione (2015), political participation can be 
described as “a set of activities influencing or aiming to influence governments’ 
actions and other individuals’ political behaviors, and/or reflecting individuals’ 
interest and psychological involvement in politics”. Considering the notion of 
political participation, this definition includes a wide range of activities which covers 
both mobilization activities pointing towards the government and communicative 
activities orienting to a more personalized way of consuming political information.  
 
Modes of political participation: Offline and Online 
As political participation covers a wide range of activities, various classifications are 
developed by scholars. Verba and Nie (1972) differentiate electoral-related activities 
with other activities like expressing support and marching in parades, which they 
termed them as “ceremonial or support participation”. As such, early empirical work 
which takes a narrower view of political participation focus mostly on voting and 
participation in campaigns (Gibson & Cantijoch, 2013). 
 
However, some scholars become aware of political actions “by ordinary citizens 
directed toward influencing some political outcomes” and argue for an extension of 
the scope of political participation to include non-institutional forms of political 
activity (Teorell, Torcal, & Montero, 2007: 336). This prompts scholars to 
distinguish institutional political participation such as voting and town hall meeting 
 
15 
 
which participants “interact with the political institution by abiding its regulations” 
from non-institutional political participation such as protests and demonstrations 
which is more “radical”, “confrontational” and “go beyond normal political 
channels” (Xia & Shen, 2018). A similar way of categorizing political participation 
is conventional and unconventional political participation, which refer to “legal 
functioning regulated by law” and “actions denounced by major public” respectively 
(Petrosyan, 2016).  
 
Furthermore, scholars argue for the widening of the participatory schema to include 
expressive and casual forms of engagement in order to understand political 
discussion and other verbal or non-verbal speech acts in the public life (Gibson & 
Cantijoch, 2013). For example, Scheufele and Eveland (2001: 34) use the notion of 
public political participation to denote political activities “that require publicly 
communicating one’s opinion” such as displaying a campaign button and persuading 
someone to support a party or vote for a candidate, as well as communal activities 
such as working for a party or community groups. As “a form of political 
participation that entails the public expression of political orientations”, public 
political participation “privileges a view of the community, rather than elected 
offices, as the central locus of political mobilization and action” (Rojas & Puig-i-
Abril, 2009: 906-7). 
 
With the rapid development of the Internet, online political participation emerges. On 
the one hand, online political participation encompasses conventional form of 
activities such as signing petitions, donating money and contacting politicians which 
replicate those exist offline. The Internet offers a new outlet for political participation 
which supplements traditional ways of participation and further influences offline 
behaviors (Vitak et al., 2009). On the other hand, digital communication technologies 
elevate the passive type of engagement and facilitate a new form of online political 
participation. Rojas and Puig-i-Abril (2009) stress that a more interactive experience 
and a wider audience available on social media make online expressive activities and 
the sharing of political information more public and influential. 
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Based on the above discussion, this study adopts an expanded view of political 
participation. When measuring participation, various types of expressive, 
campaigning and contacting activities are included, as they reflect different ways 
individuals make attempts to bring about political consequences and influence 
society. As this study aims to examine how far do social media stimulate or deter 
individuals from engaging in online and offline political activities respectively, 
online and offline participation are treated as separate dependent variables when 
analyzing quantitative data in this study. Nonetheless, the possibility that online and 
offline participation may reinforce each other is acknowledged. 
 
2.1.3. Reinforcement and Mobilization Theories: The Effects of the Internet on 
Political Participation 
 
The roles of digital technologies and social media in politics, election campaigning 
and social movements gain a lot of attention in the academic sphere due to a wave of 
political instability around the world in recent years, including the Arab Spring, 
Occupy Movement, Brexit, and the presidency of Donald Trump in the United States. 
Particularly, the debate on political communication and the political use of the 
Internet has revolved about the reinforcement and the mobilization theories of the 
Internet. 
 
The reinforcement theories 
Reinforcement theories argue that the use of the Internet “will strengthen, not 
radically transform, the existing patterns of social inequality and political 
participation” (Norris, 2000: 121). The Internet only provides further ways for the 
politically interested to participate (Tedesco, 2004). As a result, the Internet only 
leads to the further activation of those who are higher educated, more knowledgeable, 
politically engaged and interested. Also, the Internet benefits the established power 
structures due to the uneven levels of access, as Fuchs (2014) suggests that factors 
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such as government surveillance and corporate ownership threaten the potential 
ability of social media in creating an open and free public sphere. In other words, the 
Internet reinforces and even widens the participation gap between the information-
rich engaged citizens and the information-poor disengaged citizens (Norris, 2000). 
 
The mobilization theories 
On the other hand, mobilization theories emphasize the potential capacity of the 
Internet to empower citizens and create a democratic virtual community as the 
Internet widens the opportunities for dissemination of information, group interaction 
and political debate (Norris, 2000). Rojas and Puig-i-Abril (2009) point out that 
informational uses of the Internet lead to expressive participation online, and the 
Internet offers additional and convenient pathways to promote political participation. 
Also, the Internet lowers the barriers to civic engagement and reduces financial costs 
for citizens to access knowledge, exchange ideas and communicate with politicians 
and interest groups. It contributes to the promotion of social equality by expanding 
political participation to young people and minority groups who were less involved 
in public affairs. For example, Bengstsson and Christensen (2012) and Hamilton and 
Tolbert (2012) suggest that the Internet mobilize citizens who were neither interested 
nor engaged in politics. According to the mobilization theories, social media also 
link the world population and foster new types of international mobilization (Norris, 
2000). 
 
Considering the two theoretical perspectives on the effects of the Internet and digital 
technologies on political participation, this study proposes that the relationship 
between social media, political communication and participation is indeed complex 
and multi-dimensional in nature. According to Stanley and Weare (2004: 506), 
“reinforcement effects and mobilizing effects are not mutually exclusive”, as 
“Internet access could mobilize some individuals to take part in new participatory 
acts in certain political areas” while at the same time “political elites may use the 
Internet strategically to maintain and strengthen their political positions”. While there 
is no conclusive evidence on whether the Internet and social media substitutes or 
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complements political activism, this study will address the effects of social media on 
political communication and participation without overemphasizing either the 
reinforcement or mobilizing effect. 
 
Even though there is no agreement on the capability of the Internet and social media 
to transform existing structural patterns and control held by established parties, it is 
plausible that the Internet provides new source of information and stimulates new 
forms of online political activism in Hong Kong. Therefore, it is useful to explore the 
possible consequences of the development of digital technologies and social media 
for political participation in order to understand the implications for political 
communications in the digital era. 
 
2.1.4. Existing Models of Media Use and Political Participation 
 
Social science researchers make an attempt to investigate the relationship between 
media use and political participation. The stimulus-response model is regarded as the 
first general framework for understand the effects of mass media. According to the 
stimulus-response model, “media messages are seen as “symbolic bullets,” striking 
every eye and ear, resulting in effects on thought and behavior that are direct, 
immediate, uniform, and therefore powerful” (Esser, 2008: 4836). However, the 
model assumes that mass communication is a linear and one-directional process in 
which media messages are received and interpreted by individuals in mechanical 
ways (Esser, 2008). This assumption in the stimulus-response model has received 
widespread criticism by scholars. For example, Bineham (1988: 242-3) considers 
that the sender, message and receiver are not “isolatable elements of the 
communication process”. Many scholars realize that the relationship between sender, 
message and receiver is not entirely simple and direct, and therefore they have gone 
beyond the traditional stimulus-response model (McLeod, Kosicki & McLeod, 2002). 
 
Going beyond the stimulus-response model 
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In order to find out the mediated effects of mass media on participation, various 
potential factors including structural conditions like demographic, cultural factors 
like values and interest, as well as psychological factors like motivations and efficacy, 
are explored and an O-S-O-R framework is derived. In the O-S-O-R framework, the 
first “O” stands for initial orientation and refers to “structural, cultural, cognitive, and 
motivational characteristics the audience brings to the reception situation that affect 
the impact of the message”, while the second “O” stands for outcome orientation and 
refers to “which is likely to happen between reception of the message and the 
response of the audience member” (McLeod, Kosicki & McLeod, 2002: 238). The 
O-S-O-R framework provides a broad and general foundation for researches in 
communication and media studies. 
 
Examining the indirect effects of media on political participation  
Following the O-S-O-R framework, many models of communication mediation are 
developed. For example, the cognitive mediation model argues that the motivations 
for media use among users (The first “O”) affect their consumption of news media 
contents (“S”) as well as their information processing behaviors (The second “O”), 
and how users pay attention to and elaborate on news content they are exposed to 
eventually influence the acquisition of political knowledge and their learning from 
media (“R”) (Eveland, Shah & Kwak, 2003). Another model, the communication 
mediation model proposed by Sotirovic and McLeod (2001), considers interpersonal 
discussion as a mediator of media effects on civic engagement. When formulating 
the citizen communication mediation model, Shah, Cho, Eveland and Kwak (2005) 
further expand the argument and included both online and offline behaviors such as 
information seeking, interactive messaging and face-to-face political discussion in 
their study on media use and civic participation.  
 
The overview of the past models of political communication demonstrates that media 
effects are complex and indirect. While most scholars commonly regard media use as 
the stimulus and participatory behaviors as the outcome, it is also useful to explore 
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the ways individuals interpret contents on social media and examine the effects of 
usage patterns and practices of social media in stimulating political participation. 
 
2.2. Social Media and Public Sphere 
 
2.2.1. The Concept of Public Sphere 
 
In sociological researches related to public opinion and civil society, the concept of 
public sphere is widely utilized as an analytical tool.  
 
Definitions of public sphere 
The concept of the public sphere is first introduced by Jürgen Habermas. In his book 
“The Structural Transformation of the Public Sphere” (1989: 381), Habermas defines 
the public sphere as “a political public of private persons reasoning publicly, to 
exercise a critical function in mediating the relations between the essentially separate 
realms of civil society and state”. This definition states that the public sphere is 
located between state and society and it emphasizes the importance of rational-
critical arguments. According to Habermas (1989: 52), the public sphere is “a society 
engaged in critical public debate” which individuals can discuss social problems and 
express their concerns freely. The public sphere should also be equally accessible to 
the public, as Habermas (1989: 48-9) emphasizes that “everyone had to be able to 
participate” in the public sphere.  
 
Features of public sphere 
Based on Habermas’ conception, scholars further elaborate on the nature and 
components of public sphere. Eder (2006: 333) describes public sphere as “a space 
between state and society”. It “comes into existence with the formation of civil 
society and the forms of associational politics which it leads” (Delanty, 2007). The 
public sphere “requires the existence of independent voluntary associations of 
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citizens and an institutionalized apparatus that permits the unrestricted dissemination 
of information and ideas” (Kivisto, 2004: 78). The public sphere is also considered as 
“the central arena for societal communication” where “different opinions are 
expressed, problem of great concern are discussed, and collective solutions are 
developed communicatively” (Wessler & Freudenthaler, 2018). Based on these 
definitions, the public sphere offers a space for people to meet and communicate 
with others regarding their common interests.  
 
Besides, the public sphere is “an essential component of socio-political organization 
because it is the space where people come together as citizens and articulate their 
autonomous views to influence the political institutions of society” (Castells, 2008: 
78). It provides a platform for citizens to interact and resolve public issues. Gripsrud, 
Moe, Molander and Murdock (2010: xv) also state that the public sphere is “a sphere 
of open (public) spaces and communication where a public discourse on matters of 
common concern can take place and lead to the formation of an opinion on part of 
the public of citizens that in turn may influence political decision making”. They go 
on to argue that citizens have to be given “guaranteed rights of freedom of assembly 
and association and the freedom to express and publish their opinions about matters 
of general interest” in order to form public opinion in the public sphere (Gripsrud, 
Moe, Molander & Murdock, 2010: 114) 
 
As the concept of the public sphere reveals the “intimate connection between a web 
of free, informal personal communications and the foundations of democratic 
society” (Rheingold, 2008: 101), it provides a sociological base for analyzing 
political deliberation as well as participation. 
 
2.2.2. Media and Public Sphere 
 
The relationship between media and public sphere 
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The relationship between media and public sphere is explored by many scholars. As 
Taylor (1992: 220-1) points out, the public sphere is “a common space in which the 
members of society are deemed to meet through a variety of media: print, electronic, 
and also face-to-face encounters; to discuss matters of common interest; and thus to 
be able to form a common mind about these”. This elaboration identifies that the 
creation and development of public sphere depend on communication technologies, 
either through online, offline, or both.  
 
Hodkinson (2011: 183-4) elaborates on the roles of media in facilitating the public 
sphere, and he argued that media provide “a detailed and reliable appraisal of events, 
ideas and discussions of public interest”, reflect “the range of developments in public 
culture and opinion”, act as “an inclusive forum for conversation and discussion” and 
nurture “the sense of public belonging and community”. Meanwhile, Sparks (2001) 
argues that state censorship, market ownership and media organizations which serve 
elite groups hinder the potential of media to become an ideal public sphere.  
 
The Internet, digital media and public sphere 
With the rapid development of digital communication technologies, the Internet and 
new media and their relationship with public sphere also receive considerable 
attention in academic fields.  
 
There are a number of scholars who argue that the Internet and digital media foster 
the creation and development of a public sphere. Stromer-Galley (2002: 23) 
demonstrates the capability of the Internet to “bring new voices into the public 
sphere” by providing “a new context for political conversation for those who would 
not normally engage in face-to-face political conversations”. Brants (2005: 144) also 
stresses that “the Internet can eventually revitalize or extend the public sphere” with 
its easy access and user-friendly nature which allows for greater participation, its 
opportunity of interactivity which allows for dialogue and deliberation, as well as its 
function of consultation which creates exchange of information and potential for 
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education. Moreover, Meyers (2012: 1022) indicates that “new media technologies 
have reshaped practices of production, distribution and consumption of media” by 
“blurring the lines of distinction between the role of producer and consumer of 
media”, which would threaten the ability of traditional media to “control the creation 
of content and the cultural production of meaning”. 
 
In order to create a public sphere, rationality and open-mindedness are expected from 
the participants. Dahlberg (2001) develops an evaluative tool for the public sphere 
and identified six requirements that need to be present in a public sphere, including 
autonomy from state and economic power, discursive inclusion and equality, 
sincerity, ideal role taking, reflexivity and the exchange and critique of reasoned 
moral-practical validity claims. He argues that the Internet and digital media can 
extend the public sphere due to the deliberative features on online forums. Moreover, 
Trenz and Eder (2004) identify four ideal-types of the public sphere in contemporary 
society which are based on discourse, political protest, political campaigning and 
consensus respectively. These ideal-types of the public sphere take into account the 
various forms of political communication and extend the original notion of public 
sphere to the modern and multi-faceted society. 
 
2.2.3. Social Media as a Public Sphere 
 
Social media as a deliberative public sphere 
As the public sphere is not confined to an identifiable space, scholars argue that the 
development of the Internet expands the public sphere into the online platform and 
acknowledge the potential of social networking sites for achieving a public sphere. In 
many places like Hong Kong, the Internet facilitates the creation of a public sphere 
where every individual can access to a huge forum in which they can express their 
arguments with little or no mediation, selection or censorship. 
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Researchers point out the potentials of the Internet and digital media in constructing 
a new form of public sphere in the interconnected and globalized society. Poor (2005) 
analyzes four elements of social media including discourse, inclusion of new 
members, fostering of political discussions and decentralized leadership. He argues 
that social media is a new type of public sphere with user-generated contents which 
facilitate the diversity of information. Eickelman and Anderson (2003) also state that 
the facilitation of mass media in Muslim countries develops a new form of open and 
accessible communicative channel and emerges in a public sphere which contests 
political and religious authority. Thus, the online public sphere changes the balance 
of power among stakeholders and empowered citizens, particularly those with high 
cultural and social capital (Habermas, 2006). 
 
Regarding the potential implications of the public sphere, discussion in the public 
sphere would influence political action. Tufekci and Wilson (2012) examine the 
effects of social media on social movements and point out that social networking 
sites provide new information sources for political communication and platforms for 
producing and disseminating visuals which encourage individuals to participate in 
protests. Besides, physical and infrastructure obstacles are eliminated as contents 
published online can be reached by people all over the world. Cela (2015) also 
argues that communication on social media encourages public debate and discussion 
between individuals with common interests. It contributes to the development of the 
public sphere which facilitates the building of an online community and the creation 
of social capital.  
 
Social media as an alternative and agonistic public sphere 
While Habermas’ conception of public sphere emphasizes the importance of 
rationality in the discussion and deliberation processes on social issues and matters 
of general interests, some scholars argue that an alternative public sphere would be 
created through the Internet and social media. 
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As described by Fraser (1990: 67), subaltern counterpublics are invented by 
members of subordinated social groups to “circulate counterdiscourses” and to 
“formulate oppositional interpretations of their identities, interests, and needs”. 
Dahlberg (2007: 137-41) argues that the Internet supports counterpublics by the 
provisions of communication spaces for “marginalized discourses” and “deliberative 
exclusions”, by the “articulations of collective identities and discourses” among 
diverse and geographically dispersed counterpublics, and by direct “contestation of 
dominant discourses and mainstream public sphere deliberations”. Based on their 
observation during the Umbrella Movement in Hong Kong, Lee, So and Leung (2015: 
360) argue that social media function as an insurgent public sphere “for 
counterpublics to interconnect, discuss issues, construct collective identity, articulate 
common goals, and engage in collective actions, online or offline, in direct 
opposition to and confrontation against the dominant public, the state or the market”. 
 
Furthermore, Chan (2018) examines Facebook Pages from the perspective of 
agonistic public sphere and indicates ways for the counterpublics to challenge 
dominant discourses. The notion of agonistic public sphere conceives emotions and 
passions as driving forces of social action. Instead of reaching a consensus based on 
rational discussion, Moe (2008: 323) points out that agonistic public sphere is a place 
to “mobilize collective passions towards democratic designs”. Tong (2015) argues 
that an agonistic public sphere is formed in the Internet and news media channels in 
China, which expose conflicting interests in society and publicize the emotions of 
anger and resentment. Nonetheless, he still argues the formation of an agonistic 
public sphere opens a space for public participation and the expression of emotions 
can be considered as an alternative practice in the democratic communication 
processes which may bring positive political possibilities. 
 
With the growth of social media, alternative information that is not covered in the 
mainstream media are spread online. Different kinds of documents and images 
available online also trigger a lot of political debates and identity claims. Dahlgren 
(2001) ascertains the capability of the Internet in fostering the development of public 
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sphere and creating the alternative public sphere by encouraging participation among 
those who are outside the political mainstream. 
 
As the concept of the public sphere considers the roles of technological structures 
and communicative channels which influence human action, it provides a theoretical 
and contextual backdrop in examining how individuals come together regardless of 
geographical proximity and the mechanisms they use to resolve public issues. 
Therefore, the concept of the public sphere would be very useful in theorizing about 
social media use, public debate and the formation of public opinion. As a basis for 
the concept of public sphere, this study particularly looks into and examines the 
extent to which interactivity with political actors on Facebook and perceived 
information quality of Facebook facilitate an involved and informed participation in 
the public sphere. 
 
2.3. Social Media and Political Communication 
 
2.3.1. The Potentials of Social Media in Political Communication 
 
Social media and political participation 
A number of researches regard the media and the Internet as a key factor in 
stimulating political participation. For example, media use promotes political 
awareness and facilitates civic engagement among youth in the US (Pasek, Kenski, 
Romer, & Jamieson, 2006). Tolbert and McNeal (2003) illustrate that access to 
online election news significantly increases the probability of voting, while Kenski 
and Stroud (2006) indicate a positive relationship between online exposures to 
information about the presidential campaign, political efficacy and participation. 
There are also researches which look into the effects of political discussion on the 
Internet. Hardy and Scheufele (2005) find that Internet news use is positively related 
to participatory behavior offline and this positive effect is moderated through 
interpersonal discussion online and offline. These studies indicate that the Internet is 
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a platform for disseminating political information and initiating political discussions, 
which in turn encouraging further political participation. 
 
Social media, collective action and connective action 
The development of digital media technologies and social media facilitates 
interactions and entails the creation of online communities. Westling (2007: 4) 
considers that social media “combine the features of bulletin boards, newspapers, 
television and town hall meetings in one location that is available at any time 
practically in any location”. Based on the variations in communication strategies on 
digital media, Bennett and Segerberg (2012) distinguish between collective action 
characterized by high levels of organizational resources and connective action 
dependent on the sharing of personalized content through media networks. 
Furthermore, three ideal types of large-scale action networks are identified, namely 
organizationally-brokered collective action network, self-organizing connective 
action network, and organizationally-enabled connective action network. According 
to Bennett and Segerberg (2012), strong organizational coordination can be found in 
organizationally-brokered collective action network and digital media are utilized by 
such organizations to mobilize and manage participation. On the other hand, self-
organizing connective action network does not depend on a single leader or central 
organizational actor, but digital media technologies and self-motivating individuals 
serve as the organizational agents (Bennett & Segerberg, 2012). Through the 
spreading of online connections among friends or trusted others, digital 
communication technologies facilitate the personalization of political content. 
Compared to organizationally-brokered collective action network which the identity 
reference is generally based on a common group membership, the negotiation and 
expression of identity in self-organizing connective action network “is more derived 
through inclusive and diverse large-scale personal expression” (Bennett & Segerberg, 
2012: 744). Bennett and Segerberg (2012) also propose a middle type of 
organizationally-enabled connective action network, which involves some 
involvement of organizational actors to mobilize resources and build coalitions.  
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Social media become “a major hub for political action among community members” 
by providing a channel for members of a community to share information through a 
single network (Westling, 2007: 12). The logics of collective and connective action 
derived from Bennett and Segerberg (2012) are fundamental for understanding how 
individuals are organized and mobilized through interactions and illustrating how 
digital communication technologies including social media transform the way 
individuals engage in political activism. 
 
Based on the above discussion, this study will distinguish four elements of political 
communication, namely connections with political actors, interactivity with political 
actors, exposure to political information, and perceived information quality, and 
explore their impacts on social media. 
 
2.3.2. Connections with Political Actors on Social Media 
 
Social ties and social capital 
Social interaction and interpersonal discussion play an important role in transmitting 
political information and knowledge and shaping political attitudes and behaviors. 
There are many pieces of research in social science which investigate the dynamics 
of individual behaviors and social networks. A social network comprises of multiple 
social ties of varying strengths (Rademacher & Wang, 2014). While strong ties can 
strengthen interpersonal relationships and provide emotional support, weak ties 
“connect heterogeneous individuals to valuable resources unavailable within the 
densely knit, exclusionary structure of one’s close ties” and facilitate “rapid and 
efficient exchange of opportunities and information across social distance” 
(Rademacher & Wang, 2014: 1214). Hence, Granovetter (1973) argues that the 
strength of weak ties is crucial in integrating individuals with the broader community. 
Haythornthwaite (2002) further extends the arguments of the concept of weak ties to 
explore the effects of digital media on social interaction. He argues that digital media 
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have positive effects on the activation of latent ties and also the development of weak 
ties by connecting individuals with previously unconnected others. 
 
The utility of ties in social networks is linked with its implications for being a 
potential source of social capital (Rademacher & Wang, 2014). Social capital is 
defined as “resources embedded in one’s social networks, resources that can be 
accessed or mobilized through ties in the networks” (Lin, 2005: 51). Putnam (2000) 
distinguishes between bonding social capital found in emotionally close relationships 
and bridging social capital found in heterogeneous networks. Based on the intensity 
of interaction and the level of emotional intimacy, the notion of “strong ties” and 
“weak ties” are in turn linked with bonding and bridging social capital respectively. 
As an accumulated product of social interaction, social capital points to “features of 
social life - networks, norms, and trust - that enable participants to act together more 
effectively to pursue shared objectives”. (Putnam, 1995: 664-5). Increasing social 
capital leads to positive social consequences such as increasing level of trust among 
members in the community and level of commitment to the community. 
 
Social media and social capital 
Some scholars try to examine how social media contribute to the creation of social 
capital through its informational and communication purposes, and how 
accumulation of social capital contributes to an enhanced capacity to mobilize 
collective action and stimulate political participation (Zhang, Johnson, Seltzer & 
Bichard, 2010). Ellison, Steinfield and Lampe (2007) find that social media can 
increase bonding social capital by allowing users to connect with someone they 
know off-line which enhance the sense of community and promote emotional support 
on the one hand, and increase bridging social capital by enabling users to join groups 
that can potentially bring them in contact with a wide range of people on the other 
hand. Building on the theory of social capital, Gainous and Wagner (2013) 
investigate the relationship between online social media and political participation as 
well as the potential for online political engagement to affect offline group activity 
through the interaction between people in groups. These lead to an important aspect 
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of political communication, which refers to the connection and interaction with 
political actors. 
 
The relevance of connections with political actors on social media 
Social media bring political actors and citizens together and offer an opportunity for 
them to create their communication networks (Park & Thelwall, 2008). Through 
social media, latent ties are activated and weak ties are created between political 
actors and citizens which facilitate the exchange of information. Tang and Lee (2013) 
investigate social media use among young people in Hong Kong and examine the 
role of social media in creating social networks ties with public political actors. They 
argue that connections with political actors on social media provide users with 
political information and offer political actors a platform to mobilize citizens, which 
enhance political participation. 
 
2.3.3. Interactivity with Political Actors on Social Media 
 
The concept of interactivity 
Scholars of communication studies utilize the concept of interactivity to examine 
new communication technologies on the Internet. Interactivity is “a process-related 
variable that exists only when participants refer to one another’s content and 
encourage further interaction.” (Ariel & Avidar, 2015: 28). It results from the process 
of communication and puts emphasis on the transmission of information (Rafaeli & 
Ariel, 2007). Levels of interactivity depend on the actual usage by the users and the 
interactions taking place within it (Ariel & Avidar, 2015). In some cases, digital 
media may not be more interactive than traditional media. For example, a Facebook 
page containing occasional and infrequent one-way messages would achieve a low 
level of interactivity. Hence, interactivity could not be solely determined by the 
technological features of an online platform. Rather, interactivity points to 
“communication between two or more users that takes place through a 
communication channel” (Chung, 2008: 858). Communication with a high level of 
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interactivity “allows for an extended, continued two-way flow of information, with 
participants taking the role of both sender and receiver” (Dyer, 2017: 86). In other 
words, interactive messages would “encourage the continuation of an interaction”. 
(Ariel & Avidar, 2015: 23).  It is considered as the foundation for public deliberation 
(Stromer-Galley, 2000).  
 
The use of social media by political actors 
Social media lower the difficulty for politicians to highlight their accomplishments 
compared with official communication such as newsletter. Politicians adopt various 
impression management strategies to publicize their achievements and promote their 
political work (Attrill, 2015). For example, politicians may upload photos of their 
work to social networking sites in order to present themselves as hard-working and 
capable. Also, the public image of politicians can be created and managed through 
selective disclosures about their private lives by including details of their personal 
interests on social media to display likable personal traits and by demonstrating a 
sense of humor when interacting with the netizens (Attrill, 2015). Thus, the use of 
social networking sites can be an efficient and beneficial way for politicians to keep 
in touch with their supporters, promote themselves, and manage their identities and 
impression (Attrill, 2015). 
 
Moreover, social media provide a more direct and immediate form of communication 
between politicians and the public, which enhance the ability of politicians to inform 
citizens and perform their representative roles (Attrill, 2015). With the use of social 
media, politicians can send out updates on legislation, government news and public 
policy debate to citizens in a shorter time interval and solicit support. Opinion 
leaders can also utilize their individual Facebook accounts to publicize their views on 
social issues and public affairs, and hence influencing political attitudes of their 
followers.  
 
The relevance of interactivity with political actors on social media 
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Social media encourage political participation by connecting users with a range of 
political actors (Tang & Lee, 2013). Abdu, Mohamad and Muda (2017) point out that 
social media provide an interactive online environment for users to interact with 
politicians and various stockholders. The tendencies of politicians to mobilize and 
influence individuals to participate in political activities through their linkages and 
interactions on social media are recognized. Yet, Tang and Lee (2013) are aware that 
the linkages of Facebook users and political actors may vary from very little 
interaction to regular exchange of ideas. Therefore, interactivity would be an 
important factor of political participation which entails the relationship between 
Facebook users, political actors and the contents on Facebook.  
 
2.3.4. Exposure to Political Information on Social Media 
 
Accidental or purposeful exposure to political information 
The rise of social media may contribute to accidental exposure to political 
information. Users of social media can be incidentally exposed to mobilizing 
information from their trusted others without actively seeking the information 
(Boulianne, 2015). It is possible for young adults to come across political 
information when going online for other purposes. Nonetheless, some scholars 
suggest that entertainment uses of social media do not directly lead to political 
participation (Zhang & Chia, 2007).  As proposed by Tang and Lee (2013), social 
media users may be exposed to political materials on Facebook through frequent 
usage, either accidentally or purposefully. As a platform for information exchange, 
the effects of social media in spreading information and its political consequences 
are influential.   
 
The relevance of exposure to political information on social media 
Past studies establish a positive relationship between informational use of digital 
technologies and political participation. For example, Rojas and Puig‐i‐Abril (2009) 
find that online news media use is positively related to expressive participation 
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online. Also, Gil de Zuniga, Jung and Valenzuela (2012) indicate that seeking 
information through social network sites increases individuals’ social capital and 
both online and offline participatory behaviors. In this light, the specific ways in 
which individuals use social media to search for news and political information 
would affect political engagement. Consistent with such implications, exposure to 
political information on social media, either accidental or purposeful, should be taken 
into account when evaluating the mobilizing effects of social media. 
 
2.3.5. Perceived Information Quality of Social Media 
 
The need for high-quality information 
Information quality is defined as “the persuasive strength of arguments embedded in 
an informational message” (Bhattacherjee & Sanford, 2006). Quality information 
reduces the feelings of uncertainty towards political issues among users of political 
blogs (Sanchez-Villar, Bigne & Aldas-Manzano, 2017). On the other hand, low-
quality online group discussion hinders the potential of social media in transmitting 
political knowledge to users (Conroy, Feezell & Guerrero, 2012). More importantly, 
under Habermas’ conception of deliberative public sphere, the role of media is to 
disseminate reliable and high-quality information. High-quality information about 
news and political issues provides a basis for citizens to make informed decisions 
related to their interests and public concern (Carcasson, Black & Sink, 2010). 
 
The relevance of perceived information quality social media 
Abdu, Mohamad and Muda (2017) stress that the nature and quality of information 
propel individuals to act and respond to it, and they argue that increasing speed and 
quality of information affect the possibility of individuals to engage with political 
issues. On the other hand, when encountering a large amount of information, 
individuals may simply ignore information of lower quality and materials deemed 
not useful and irrelevant (Pentina & Tarafdar, 2014). Hence, reliable and accurate 
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information can motivate people and justify perceived information quality as a 
motivating factor for political participation. 
 
2.4. Hypotheses and the Causal Model 
 
As discussed in the literature review section, social media allow users to create and 
share contents, as well as to establish connections with others. Interaction and 
discussion on social media possibly allow the users to have more active engagement 
with political contents via the dissemination and redistribution of political 
information and conversation. Moreover, the interpretation and evaluation of 
political information on social media are likely to affect political attitudes and 
opinions on socio-political issues, which might in turn motivate political action. 
Recognizing the importance of social media connection and contents in political 
communication and mobilization, this study examines how the usage patterns of 
Facebook, the extent of contact with political actors on Facebook, the frequency of 
exposure to political information on Facebook, and the perceived quality of 
interaction and information on Facebook work together to influence the motivations 
of political participation.  
 
With reference to the literature regarding to social media and its effects on political 
participation reviewed in this chapter, the hypotheses of the study will be introduced 
as follows: 
 
Hypothesis 1: Facebook use is positively related to political participation. 
Hypothesis 2a: Connections with political actors on Facebook are positively related 
to political participation. 
Hypothesis 2b: Connections with political actors on Facebook mediate the impacts of 
Facebook use on political participation. 
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Hypothesis 3a: Interactivity with political actors on Facebook is positively related to 
political participation. 
Hypothesis 3b: Interactivity with political actors on Facebook mediates the impacts 
of Facebook use on political participation. 
Hypothesis 4a: Exposure to political information on Facebook is positively related to 
political participation. 
Hypothesis 4b: Exposure to political information on Facebook mediates the impacts 
of Facebook use on political participation. 
Hypothesis 5a: Perceived information quality of Facebook is positively related to 
political participation. 
Hypothesis 5b: Perceived information quality of Facebook mediates the impacts of 
Facebook use on political participation. 
 
Hypothesis 1 denotes the relationship of Facebook use with political participation. 
Hypotheses 2a, 3a, 4a and 5a denote direct relationships of political communication 
on Facebook with political participation. Hypotheses 2b, 3b, 4b and 5b denote 
mediated relationships between Facebook use, political communication on Facebook 
and political participation. The causal model based upon these hypotheses is shown 
on Figure 2.1. 
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Figure 2.1. Causal model for this study 
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Chapter 3 – Methodology 
 
3.1. Research Design 
 
In this study, a mixed method is adopted by incorporating quantitative data with 
qualitative data. Quantitative data are collected from the self-administered 
questionnaire survey while qualitative data are gathered by conducting semi-
structured interviews. Research activities in this study are performed sequentially. 
Interviews are conducted after the survey data are collected. A sequential design 
allows the analytical focus of the interviews to supplement with results emerging 
from the survey data (Schoonenboom & Johnson, 2017). Therefore, qualitative data 
can be used “to illustrate a quantitative effect” and “to determine whether the 
qualitative and the quantitative component yield convergent results” (Schoonenboom 
& Johnson, 2017). 
 
3.2. Quantitative Data Collection: Questionnaire Survey 
 
3.2.1. Sampling  
 
The coverage of this study 
The target population of this research is local post-secondary students and graduates 
aged between 18 and 29. As this study aims at investigating the extent to which 
social media facilitate political communication among youth and influence their 
participatory behaviors in a local context, this research only targets local citizens of 
Hong Kong. Young people aged 18-29 are particularly chosen as the target group in 
this research, as there has been a growing public attention to the generational 
difference on value orientation and perception of socio-political issues in Hong Kong 
(Chiu, 2010). While “generational conflicts” are often used to frame incidents of 
social and political unrest involving the young generation, relatively few studies have 
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studied the younger cohort (Hong Kong Ideas Centre, 2013). It is worth looking into 
the “post-90s generation” in Hong Kong who grows up in an era of social and 
political changes such as the rapid development of digital communication 
technologies and the increasing integration between Hong Kong and China. This 
study aims to further our understanding of the formation and development of socio-
political attitudes among the youth, by tracing the effects of political contacts and 
information on social media. 
 
This study focuses on post-secondary students and young graduates, for the reason 
that this sub-group of young adults has demonstrated their mobilization potential and 
capability to engage in socio-political activities. This has been well illustrated by the 
recent political events and social movements in Hong Kong. For example, the 
Umbrella Movement in 2014 is considered as a student movement, in which students 
play a major role in steering the process of the social movement. Participation in 
social movement in turn reinforces the development of a new social and political 
consciousness among students (C. P. Chan, 2016). Moreover, post-secondary 
students and graduates usually acquire some background knowledge on local socio-
political issues in Hong Kong in secondary and tertiary education. Compared to other 
subgroups of the same cohort, post-secondary students and graduates could better 
article their political views and explain their decisions to participate in political 
activities or not. Both students and graduates are included in this study for the sake 
of diversifying the socio-economic background of our sample. Finally, because of 
limited resources, the researcher can readily get in touch with the target population, 
and in this way facilitate the process of data collection. 
 
Sampling procedures 
Both paper-and-pencil questionnaires and online questionnaires are used in order to 
access the target population more efficiently.  
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For paper-and-pencil questionnaires, convenience sampling is adopted. Convenience 
sampling recruits participants based on their ease of availability (Saumure & Given, 
2008). It is a time-effective and cost-effective way for researcher to approach the 
target population using a convenience sample (Saumure & Given, 2008). In this 
study, paper-and-pencil questionnaires are distributed in courses of Lingnan 
University and at hostels and the public places (the student canteen and the computer 
lab) of four out of eight public universities in Hong Kong.  
 
For online questionnaires, surveys are distributed by snowball sampling. Snowball 
sampling locates participants by asking “a small pool of initial informants to 
nominate other participants who meet the eligibility criteria for a study” (Morgan, 
2008). When the researcher is unable to obtain a full list of members of the 
population of interest, as in the present study, snowball sampling is helpful for 
gaining effective access to the population based on referrals by the initial participants 
(Morgan, 2008). A number of eligible respondents are recruited based on the 
personal social network of the researcher. After the respondents have completed the 
survey, they are invited to deliver the questionnaires to their friends and 
acquaintances who fall into the target population group voluntarily.  
 
3.2.2. Data Collection Procedures 
 
Self-administered questionnaire survey 
Self-administered questionnaire survey is used to investigate the effects of Facebook 
use on political communication and political participation among Hong Kong youth. 
Questionnaire survey, as a classic quantitative method, allows the researcher to 
access to a large sample at an affordable cost and provides insights on how 
youngsters, especially post-secondary students and graduates, consume political 
contents on Facebook and how they react to those contents in forms of political 
participation. Besides, it is also useful in examining the capability of Facebook in 
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facilitating political communication and predicting political participation by 
observing correlational patterns among variables. 
 
Informed consent and ethical issues 
Before filling in the questionnaire, respondents are informed of the purpose, the 
target population and the contact person of this study by the researcher verbally when 
conducting a paper-and-pencil survey, or through the cover page when conducting 
both online and paper-and-pencil surveys. The participation of survey respondents in 
this study is entirely voluntary, and respondents are reminded that they can refuse to 
respond to any question or withdraw from the study at any point of time without any 
negative consequences or punishments. Also, the anonymity and confidentiality of 
the responses provided by the respondents are assured. To indicate that they have 
understood the purpose of the study and agreed to participate in the study voluntarily, 
respondents are asked to sign in the space provided in the paper-and-pencil survey or 
check the box in the online survey accordingly. 
 
The socio-demographic characteristics of the samples 
The study is conducted in September 2018 and the period for data collection lasts for 
a month. 318 valid questionnaires are collected. Table 3.1 presents the socio-
demographic information of the sample in the research. Among the 318 respondents, 
44% are males and 56% are females. The average age of the respondents is 20.3 
years (SD = 2.2). As for their employment status, a large proportion of the 
respondents (83.0%) are full-time students as paper-and-pencil surveys are mainly 
distributed at university campuses. 16% of the respondents are working full-time and 
the remaining 0.9% are currently unemployed. Regarding their education level, 
74.8% of the respondents are pursuing and 13.8% have acquired a Bachelor’s degree. 
6.2% of the respondents are pursuing and 0.9% have graduated from a sub-degree 
programme. 1.9% of the respondents are pursuing and 1.3% have completed a 
postgraduate degree. With regard to their monthly household income, 17.9% of the 
respondents report a monthly household income of $9,999 or below. Monthly 
household income of $10,000 - $19,999 (19.2%), $20,000 - $29,999 (21.1%) and 
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$30,000 - $39,999 (19.5%) comprise about one-fifth of the respondents each. The 
remaining 7.5% and 14.8% of them report a monthly household income of $40,000 - 
$49,999 and $50,000 or above respectively. Although the sample do not have a 
normal distribution in terms of monthly household income, the composition of the 
sample still allows each income group to be fairly and equally represented. 
 
Table 3.1. Socio-demographic information of the respondents (n=318) 
Variable Percentage (%) 
Gender  
 Male 44 
 Female 56 
Employment Status and Education Level  
 Full-time Student 83.0 
Post-secondary (Diploma/Certificate/Sub-degree course) 6.3 
University (Bachelor’s degree) 74.8 
Postgraduate (Master’s degree or above) 1.9 
 Full-time Employment 16.0 
 With post-secondary qualification 0.9 
 With undergraduate qualification 13.8 
 With postgraduate qualification 1.3 
 Unemployed 1.0 
With undergraduate qualification 1.0 
Monthly Household Income  
 $9,999  or below 17.9 
 $10,000 - $19,999 19.2 
 $20,000 - $29,999 21.1 
 $30,000 - $39,999 19.5 
 $40,000 - $49,999 7.5 
 $50,000 or above 14.8 
 
Variable Mean Minimum  Maximum 
Age 20.3 18 29 
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3.2.3. Variables and their Measurements 
 
Facebook use is the independent variable while political participation is the outcome 
variable of this study. Four elements of political communication on Facebook, 
namely connections with public political actors on Facebook, interactivity with 
political actors on Facebook, exposure to political information on Facebook, and 
perceived information quality of Facebook, are included as mediated variables in the 
study. Moreover, control variables include political attitudes and socio-demographic 
factors.  
 
In this study, the survey instrument is adopted from previous studies. The advantage 
of this approach is to facilitate dialogue between the present study and the existing 
literature by comparing results yielded through the same set of instrument. On the 
other hand, this study is not a simple replication of previous studies, for it sets out to 
further examine the effects of political interaction and information, as well as their 
perceived quality, on political participation. In this way, this study aims to offer new 
insights on individual motivations and engagements in the public sphere and political 
action. The deliberate use of existing survey instrument is meant to enrich our 
understanding of the problem of social media and political participation by 
supplementing a more microscopic perspective. 
 
Measures of Facebook use 
Measures of Facebook use adopt the Facebook intensity scale created by Ellison, 
Steinfield and Lampe (2007). Questions include the amount of time spent on 
Facebook on a typical day (with 8 options, from 0 = not using at all to 7 = 181 
minutes or more), the number of Facebook friends (with 10 options, from 0 = 0 to 10 
= 901 or more), and a scale with seven items on a five-point Likert scale ranging 
from 1 (strongly disagree) to 5 (strongly agree). Three items design to assess whether 
Facebook has integrated into the daily activities of respondents, which measure the 
level of agreement or disagreement with the statements that “Facebook is part of my 
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everyday activity, “Facebook has become part of my daily routine”, “I feel out of 
touch when I have not logged onto Facebook for a while”. Two items design to 
assess whether respondents agree or disagree that their Facebook friends are from a 
variety of backgrounds and that their Facebook friends share similar thoughts with 
them. The remaining two items design to assess whether respondents use Facebook 
to establish online connections with existing offline contacts and whether they use 
Facebook to meet new people. Cronbach’s alpha for Facebook use is 0.803. 
 
Measures of connections with political actors on Facebook 
Measures of connections with political actors on Facebook are adopted from prior 
studies conducted by Tang and Lee (2013) and M. Chan (2016). It is measured by 
asking the respondents whether their Facebook friends or the Facebook pages they 
follow include district or legislative councilors, social movement activists, media 
commentators, academics and/or government officials. The scale is registered by a 
three-point scale (0 = none, 1 = one to three, 2 = more than three). Cronbach’s alpha 
for connection with public political actors is 0.875. 
 
Given the focus on users’ exposure to political information, this study will adopt a 
more general definition of political actors that include all sorts of public leaders who 
exercise their influence on politics through institutional or non-institutional channels. 
In this study, political actors refer to “individuals who have obtained at least some 
measure of political power and/or authority in a particular society who engage in 
activities that can have a significant influence on decisions, policies, media coverage, 
and outcomes associated with a given conflict” (Wolfsfeld, 2015). This definition 
includes public figures such as legislators and political party members who have a 
more explicit impact on political processes, but excludes those informal actors who 
make influential claims such as key opinion leaders and celebrities. Nonetheless, this 
study acknowledges the growing celebrity influence in politics, particularly in the 
discussion about specific issues and current events on social media.  
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Measures of interactivity with political actors on Facebook 
Interactivity with political actors on Facebook is measured by a scale of seven items 
which are rated on a five-point Likert scale ranging from 1 (strongly disagree) to 5 
(strongly agree). Questions are adopted and modified from prior studies conducted 
by Lee and Cho (2011) and Kruikemeier, van Noort, Vliegenthart and de Vreese 
(2013) which ask whether respondents have the opportunity to come in contact with 
political actors on Facebook and whether they have the feelings of being close to 
political actors because of Facebook. Questions ask respondents how much do they 
agree or disagree with the statements that “Facebook promotes communication 
between users”, “Facebook gives me the opportunity to communicate with political 
actors”, “Facebook gives political actors the opportunity to respond to the public”, 
“Facebook proves that political actors are open to the public’s ideas, “using 
Facebook enables me to effectively collect political actors’ attitudes on social issues”, 
“using Facebook makes me understand the position of political actors on social 
issues”, and “Facebook shortens the distance between me and political actors”. 
Cronbach’s alpha for interactivity with political actors on Facebook is 0.869.  
 
Measures of exposure to political information on Facebook 
Measures of exposure to political information on Facebook are adopted from 
previous research conducted by Tang and Lee (2013). It is measured by two 
questions asking the respondents how frequently they encounter information or 
commentaries on social policy or public affairs on their Facebook newsfeed, and how 
frequently they encounter information or commentaries on political issues on their 
Facebook newsfeed. The scale is registered by a four-point scale (0 = never, 1 = 
seldom, 2 = often, 3 = always). Cronbach’s alpha for exposure to political 
information on Facebook is 0.936. 
 
Measures of perceived information quality of Facebook 
Perceived information quality of Facebook is measured by a scale with 5 items which 
are rated on a five-point Likert scale ranging from 1 (strongly disagree) to 5 (strongly 
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agree). Questions are adopted from prior study conducted by Lin (2008) which ask 
respondents whether they agree that information on Facebook is accurate, complete, 
up to date, useful and well formatted. Cronbach’s alpha for perceived information 
quality of Facebook is 0.787. 
 
Measures of political participation 
Measures of political participation are adopted from past research conducted by the 
Hong Kong Institute of Asia-Pacific Studies (2017). For political participation, the 
survey asks respondents whether they have participated in seven types of online 
political activities and seven types of offline activities in the year before the survey is 
conducted. Items of online political participation include “posting or sharing political 
or public affairs information or comment online”, “liking or joining any online group 
about politics or public affairs”, “signing an online petition for political or public 
affairs”, “calling upon others online to participate in offline political activities, such 
as demonstration, election, etc.”, “donating or raising money online for political or 
public affairs”, “contacting a legislator or government official by means of the 
Internet”, and “creating an online group for politics or public affairs”. Items of 
offline political participation include “taking part in an offline march or 
demonstration”, “wearing or showing a sign or symbol for any political activity (e.g., 
social movement, election)”, “donating or raising money offline for political or 
public affairs”, “signing a paper petition”, “participating in activities organized by 
any political party or organization”, “contacting a legislator or government official 
for public affairs in person, by phone, or by letter”, and “volunteering for a political 
party or organization”. The scale is registered by a four-point scale (0 = never, 1 = 
seldom, 2 = often, 3 = always). Cronbach’s alphas for online and offline political 
participation are 0.892 and 0.898 respectively. 
 
Control variables 
Control variables include internal, collective and external political efficacy (each is 
measured by two items with Cronbach’s alpha of 0.706, 0.664 and 0.838 
respectively), political interest, acceptance towards political radicals, prior voting 
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behavior (each is measured by a single item), and social satisfaction (measured by 
four items with Cronbach’s alpha 0.895).  
 
Questions of political efficacy are adopted from study by Halpern, Valenzuela and 
Katz (2017). To examine internal political efficacy, questions ask respondents to 
indicate their level of agreement or disagreement with the statements that “I consider 
myself well qualified to participate in politics”, and “I feel that I have a good 
understanding of the important political issues facing Hong Kong”. To examine 
collective political efficacy, questions ask respondents to indicate their level of 
agreement or disagreement with the statements that “the collective action of Hong 
Kong people has a huge influence on public affairs, and “the collective action of 
Hong Kong people can improve society”. To examine external political efficacy, 
questions ask respondents to indicate their level of agreement or disagreement with 
the statements that “I think government officials care much what ordinary citizens 
like me think”, and “generally speaking, government officials try to serve the interest 
of ordinary citizens”. All questions are rated on a five-point Likert scale ranging 
from 1 (strongly disagree) to 5 (strongly agree). 
 
Question of political interest asks respondents to indicate their level of agreement or 
disagreement with the statement that “I am interested in politics or public affairs”. 
Question of acceptance towards political radicals is modified from the study by Hong 
Kong Institute of Asia-Pacific Studies (2017) and asks respondents to indicate their 
level of agreement or disagreement with the statement that “I accept people who hold 
radical political views to publicize their political thoughts openly”. Questions of 
political interest and acceptance towards political radicals are rated on a five-point 
Likert scale ranging from 1 (strongly disagree) to 5 (strongly agree). Question of 
prior voting behavior asks respondents whether or not they had voted in the 2016 
Legislative Council Election in Hong Kong. Questions of social satisfaction are 
adopted from the Public Opinion Programme of the University of Hong Kong (2018) 
and ask respondents to indicate their level of agreement or disagreement with the 
statements that “generally speaking, I am satisfied with the current political condition 
in Hong Kong”, “generally speaking, I am satisfied with the current economic 
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condition in Hong Kong”, ”generally speaking, I am satisfied with the current living 
condition in Hong Kong”, and “generally speaking, I am satisfied with the 
performance of the HKSAR Government”. Questions of social satisfaction are rated 
on a five-point Likert scale ranging from 1 (strongly disagree) to 5 (strongly agree). 
 
Socio-demographics 
Socio-demographic information including gender (1 = Female, 2 = Male), age, 
education level (1 = Primary or below, 2 = Secondary, 3 = Post-secondary 
(Diploma/Certificate/Sub-degree courses), 4 = University (Bachelor’s degree), 5 = 
Postgraduate (Master’s degree or above)), employment status (1= Full-time student, 
2 = Full-time Employment, 3 = Housekeeper, 4 = Unemployed, 5 = Others) and 
monthly household income (1 = $9,999 or below, 2 = $10,000 - $19,999, 3 = 
$20,000-$29,999, 4 = $30,000-$39,999, 5 = $40,000-$49,999 and 6 = $50,000 or 
above) are also collected in this study. 
 
Questionnaire used in this study can be found in Appendix 1a (in English) and 1b (in 
Chinese). 
 
3.2.4. Data Analysis for Quantitative Data 
 
Responses to items for each variable are averaged to create a scale for the respective 
variable. For Facebook use, because of the different scale ranges, individual items 
are standardized before taking an average to form a scale. High score indicates a high 
level on the corresponding variable. 
 
As this study would examine the relationship between different variables, various 
statistical techniques are employed for data analysis using the Statistical Package for 
the Social Sciences (SPSS) version 23.0. Descriptive statistics are used to report the 
demographic characteristics of the sample, usage patterns of Facebook, the extent of 
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connections with political actors and exposure to political information on Facebook, 
and the frequency of participation in political activities among the youth. Pearson 
correlation coefficient is used to test for bivariate correlations among variables. 
Multiple linear regression is used to examine the relationship between Facebook use 
and political communication of Facebook, the relationship between Facebook use 
and political participation, and the relationship between political communication on 
Facebook and political participation. Hypothesis 1, 2a, 3a, 4a and 5a can be 
examined based on the results of the above-mentioned regression analysis. 
Bootstrapping is conducted using SPSS PROCESS Macro (version 3.0) developed by 
Hayes (2018) to perform mediation analysis and test hypothesis 2b, 3b, 4b and 5b. 
Direct and indirect effects of Facebook use on political participation mediated by 
elements of political communication can be detected. 
 
As socio-demographic variables including gender, education level and employment 
status are categorical variables and monthly household income are ordinal variables, 
they have to be converted into dichotomous variables with a 0/1 coding (i.e. dummy 
variables) before including them in the regression models. To perform regression 
analysis in this study, each socio-demographic variable with two or more categories 
is recoded into a series of dichotomous variables which indicate whether or not the 
respondents fall into that category. In dummy coding, the number of dummy 
variables needed is one less than the number of categories, such that the remaining 
group assigned a value of “0” on all dummy variables works as the reference 
category being compared against. In this study, “female”, “post-secondary 
(Diploma/Certificate/Sub-degree courses)”, “full-time student” and “$9,999 or 
below” are the reference category for gender, education level, employment status and 
monthly household income respectively. 
 
3.3. Qualitative Data Collection: Semi-structured Interviews 
 
3.3.1. Data Collection Procedures 
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Semi-structured interviews 
Semi-structured interviews are conducted in order to understand the experiences of 
Hong Kong youth on Facebook for news issues and political events of their interests 
and concerns. The interviews are semi-structured in the sense that “the interviewer 
has topics they want to cover that are related to their research questions, but there are 
plenty scope for digression” (Morris, 2015). The style of the interviews tends to be 
more conversational and flexible. Question order and the ways of asking the 
questions are not exactly the same in every interview to provide more space for the 
respondents to reflect on themselves, answer on their own terms and express their 
own views.  
 
The focus of the interview is to examine how the use of social media, particularly 
Facebook, is linked to political communication and political participation in the lived 
experience of the users. Interviewees are asked to reflect on their experiences on 
Facebook, and to evaluate the usefulness of Facebook as a source of news and 
political information. To gauge the quality of political interaction and information, 
interviewees are asked to recall whether and how they utilize the Facebook platform 
to approach political actors, acquire information about socio-political issues, and/or 
to compare these information with news coverage on traditional mass media. The 
interview moves on to ask the respondents about their perceptions of these political 
messages, and the ways in which their perception influences their decisions to 
participate in political activities or not. Finally, interviewees are asked about their 
engagement in political action and their perceptions on its efficacy. The interview 
guideline of this study can be found in Appendix 2. 
 
The interview does not aim at drawing any generalizable conclusion. Rather, the 
interview helps to understand the attitudes of the interviewees towards social media 
as a platform for political communication and political participation. As such, 
qualitative data can serve to suggest plausible explanations on the patterns found in 
quantitative questionnaire. 
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Informed consent and ethical issues 
Before the beginning of the interview, the purpose, the target population and the 
contact person of this study are fully explained and interviewees are notified that 
they can withdraw from the interview at any point of time without any negative 
consequences. The interviewee has to sign an informed consent form to indicate that 
he or she understands the purpose of this study and agrees to participate voluntarily. 
The interview data are handled with confidentiality. Personal information is not 
disclosed and the interviewees are not identified by name. 
 
3.3.2. Recruitment of Interviewees 
 
Purposive sampling is adopted for the collection of qualitative data. Purposive 
sampling is “a sampling technique in which researcher relies on his or her own 
judgment when choosing members of population to participate in the study” 
(Dudovskiy, 2016). It is a non-probability sampling method to identify and select 
informants of variation in the most cost-effective manner. Through purposive 
sampling which “involves searching for cases or individuals who cover the spectrum 
of positions and perspectives in relation to the phenomenon one is studying”, 
researcher is able to select cases that maximize variations in opinions and experience 
(Palys, 2008: 697). 
 
Five individual interviews are conducted in December 2018 and January 2019. All 
interviewees are local post-secondary students or graduates aged between 18 and 29. 
Respondents are recruited through personal networks of the interviewers. For 
reference, all interviewees are asked to fill in the questionnaire survey. It is noted 
that the interview is an attempt to understand the experiences of Facebook users and 
explore the possible association between the usage of social media and political 
participation from their standpoints. Although it cannot represent the whole 
population, the small sample employed in this research serves as a case study of 
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various types of Facebook users and can be used to supplement the findings of the 
questionnaire conducted earlier. 
 
The background of the interviewees is summarized in Table 3.2. There are two male 
interviewees and three female interviewees. All interviewees regard themselves as 
frequent users of Facebook, which is confirmed as the researcher checked out their 
regular updates on personal profiles. The interviewees are university students or 
graduates from the disciplines of social sciences, arts or humanities. With this 
academic background, most of the interviewees possess a certain degree of 
knowledge on socio-political issues in Hong Kong, but their levels of political 
engagement vary. To ensure that this study is not biased towards or against any 
particular sub-group, interviewees of different political orientations are included. 
Also, in terms of political contacts and exposure to political contents on Facebook, 
the interviewees exhibit different usage patterns regarding political communication. 
This serves to maximize the variations on social media experiences and facilitate 
comparison and analysis. 
 
Table 3.2. Profiles of the interviewees 
Interviewees Gender Connections 
with 
political 
actors on 
Facebook 
Exposure 
to political 
information 
on 
Facebook 
Self-
reported 
frequencies 
of online 
political 
participation 
Self-
reported 
frequencies 
of offline 
political 
participation 
A M 1.20 2.00 2.00 1.86 
B F 1.60 2.50 1.57 1.43 
C M 1.20 2.00 1.14 .57 
D F 1.00 2.00 .57 .29 
E F .60 1.50 .29 .14 
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Chapter 4 – Findings of the Questionnaire Survey 
 
In this chapter, the results of the questionnaire survey are presented. Patterns of 
Facebook use and frequency of political participation among post-secondary students 
and young graduates in Hong Kong are illustrated. Also, results on the relationship 
between Facebook use and elements of political communication, and the relationship 
between elements of political communication and political participation are 
indicated. The direct and indirect effects of Facebook use on political participation 
are also discussed. 
 
4.1. Patterns on Facebook Use and Political Communication on Facebook among 
Post-secondary Students and Young Graduates in Hong Kong 
 
Regarding Facebook use and the usage patterns of Facebook among post-secondary 
students and young graduates, the majority of respondents spend no more than one 
and a half hour on Facebook daily. 29.9%, 23.0% and 14.5% of respondents report 
that they spent 1-30 minutes, 31-60 minutes and 61-90 minutes on Facebook per day 
respectively. Comparatively speaking, respondents tend to use Facebook to connect 
with offline contacts (33.3% and 0.9% state that they “agree” with and “strongly 
agree” with this statement respectively) more than to meet new people (8.2% and 
1.6% state that they “agree” with and “strongly agree” with this statement 
respectively). 
 
The most common type of political actors post-secondary students and young 
graduates connect with on Facebook is “social activists” (58.5% have at least one 
connection with), followed by “academics” (50.3% have at least one connection 
with), “media commentators” (47.4% have at least one connection with), and 
“district or legislative councilors” (45.0% have at least one connection with). By 
contrast, about three-quarters of the respondents (73.6%) state that they do not have 
any connection with “government officials” on Facebook. 
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As for the consumption of political contents on Facebook, nearly half of the 
respondents report that they “often” receive information on social policy / public 
affairs (46.2%) and political issues (42.8%), and a considerable amount of the 
respondents state that they “always” receive such political information (18.6% for 
information on social policy / public affairs and 24.8% for information on political 
issues). 
 
4.2. Frequency of Political Participation among Post-secondary Students and Young 
Graduates in Hong Kong 
 
Table 4.1 shows the frequency of participation in various types of online political 
activities. Comparing the reported frequency of online political participation among 
post-secondary students and young graduates during the year before the survey, 
“liking or joining any online group about politics or public affairs” is the most 
common type of online political activity by young people (64.7% of respondents 
have experience with), followed by “signing an online petition for political or public 
affairs” (52.8% of respondents have experience with) and “posting or sharing 
political or public affairs information or comment online” (48.1% of respondents 
have experience with). By contrast, less than a quarter of respondents report having 
contacted a legislator or government official by means of the Internet (20.4%) and 
having created an online group for politics or public affairs (20.1%). It is worth 
noting that expressive and campaign activities are more common than contact and 
communal activities on the online platform. 
 
Table 4.2 shows the frequency of participation in various types of offline political 
activities. “Wearing or showing a sign or symbol for any political activity” is the 
most common type of offline political activity by post-secondary students and young 
graduates (36.2% of respondents have experience with), followed by “taking part in 
an offline march or demonstration” (35.2% of respondents have experience with) and 
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“signing a paper petition” (29.3% of respondents have experience with). 
“Volunteering and working for a political party or organization is the least common, 
which only 12.9% of respondents have experience with it. Generally speaking, a 
smaller proportion of post-secondary students and young graduates participate in 
offline political activities (M = .31) when compared to online political activities (M 
= .58). 
 
Regarding institutional form of political participation as reflected by prior voting 
behavior in the most recent election, two-thirds of the respondent (66.7%) vote in the 
2016 Legislative Council Election among the 58.5% of the whole samples who 
report that they are eligible for voting. 
 
Table 4.1. Frequency of participation in various types of online political activities 
(%) 
 Never 
Having 
experience 
with 
Rarely Often Always 
1.  Post or share political or public 
affairs information or comment 
online 
51.9 48.1 24.8 19.8 3.5 
2.  “Like” or join any online group 
about politics or public affairs 
35.2 64.7 28.9 29.2 6.6 
3.  Sign an online petition for 
political or public affairs 
47.2 52.8 30.8 18.9 3.1 
4.  Call upon others online to 
participate in offline political 
activities, such as demonstration, 
election, etc. 
60.4 39.6 23.6 13.8 2.2 
5.  Donate or raise money online 
for political or public affairs 
69.8 30.2 25.2 5.0 0.0 
6.  Contact a legislator or 
government official by means of 
the Internet 
79.6 20.4 15.1 5.3 0.0 
7.  Create an online group for 
politics or public affairs 
79.9 20.1 13.8 5.7 0.6 
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Table 4.2. Frequency of participation in various types of offline political activities 
(%) 
 Never 
Having 
experience 
with 
Rarely Often Always 
1. Take part in an offline march or 
demonstration 
64.8 35.2 25.5 9.7 0.0 
2. Wear or show a sign or symbol 
for any political activity (e.g., 
social movement, election) 
63.8 36.2 23.9 10.4 1.9 
3. Donate or raise money offline 
for political or public affairs 
78.3 22.6 19.8 2.8 0.0 
4. Sign a paper petition 70.8 29.3 17.6 10.1 1.6 
5. Participate in activities 
organized by any political party or 
organization 
82.4 17.6 11.6 4.4 1.6 
6. Contact a legislator or 
government official for public 
affairs in person, by phone, or by 
letter 
84.3 15.7 12.6 3.1 0.0 
7. Volunteer and work for a 
political party or organization 
87.1 12.9 10.4 1.9 0.6 
 
4.3. Correlation among Variables 
 
Table 4.3 presents the mean and standard deviation of each variable, as well as the 
bivariate correlations among variables. Several significant correlations with Pearson 
correlation coefficients larger than .3, which show moderate effects between 
variables, are worth mentioning. For examples, Facebook use is positively correlated 
to connections with political actors on Facebook, interactivity with political actors on 
Facebook, perceived information quality of Facebook, and online political 
participation. Moreover, connections with political actors on Facebook and exposure 
to political information on Facebook are positively correlated to online political 
participation. Furthermore, connections with political actors on Facebook is also 
positively correlated to interactivity with political actors on Facebook, exposure to 
political information on Facebook and offline political participation. At the same 
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time, although the effects of Facebook use on various dimensions of political 
attitudes are not the major focus in this study, it is still noteworthy that connections 
with political actors on Facebook and exposure to political information on Facebook 
are positively correlated with internal political efficacy, political interest and 
acceptance towards political radicals. By contrast, exposure to political information 
on Facebook is negatively related to external political efficacy. 
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Table 4.3. Mean, standard deviation and bivariate correlation among variables 
 Mean SD 1 2 3 4 5 6 7 8 9 10 11 12 13 14 
1. Facebook use .00 .66 -              
2. Connection with 
political actors on 
Facebook 
.58 .57 .337** -             
3. Interactivity with 
political actors on 
Facebook 
3.14 .69 .400** .350** -            
4. Exposure to 
political information 
on Facebook 
1.79 .84 .194** .388** .172** -           
5. Perceived 
information quality 
of Facebook 
3.00 .56 .374** .169** .464** .181** -          
6. Online political 
participation 
.58 .59 .364** .508** .244** .371** .107 -         
7. Offline political 
participation 
.31 .48 .213** .367** .165** .285** .041 .708** -        
8. Prior voting 
behavior 
- - .311** .196** .049 .168** -.016 .186** .104 -       
9. Internal political 
efficacy 
3.62 .76 .128* .428** .190** .324** .217** .306** .226** .189** -      
10. Collective 
political efficacy 
3.44 .79 .066 .188** .242** .114* .290** .178** .149** .006 .179** -     
11. External political 
efficacy 
2.36 .91 -.086 -.189** .102 -.303** .200** -.115* -.016 -.274** -.091 .185** -    
12. Social 
Satisfaction 
2.30 .86 -.059 -.180** .132* -.245** .131* -.062 .030 -.285** -.144* .041 .729** -   
13. Political interest 3.39 .91 .208** .473** .277** .320** .113* .414** .334** .241** .659** .131* -.087 -.042 -  
14. Acceptance 
towards political 
radicals 
3.57 .91 .100 .357** .198** .315** .076 .319** .268** .264** .519** .187** -.165** -.120* .565** - 
*p<.05, **p<.01
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4.4. Relationship between Facebook Use and Political Communication on Facebook 
 
Multiple linear regression is conducted to examine the links between variables. 
While Facebook use is the independent variable and socio-demographics and 
political attitudes are entered as control variables, connections with political actors 
on Facebook, interactivity with political actors on Facebook, exposure to political 
information on Facebook and perceived information quality of Facebook are set as 
dependents variables. 
 
Results illustrate that Facebook use has a statistically significant and positive effect 
on connections with political actors on Facebook (β = .280, p < .001), interactivity 
with political actors on Facebook (β = .375, p < .001), exposure to political 
information on Facebook (β = .125, p < .05), and perceived information quality of 
Facebook (β = .437, p < .001). Therefore, results support that Facebook use promotes 
political communication for young users. Table 4.4 shows the relationship between 
Facebook use and political communication on Facebook. 
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Table 4.4. Regression predicting political communication on Facebook (n=318) 
 Connections 
with political 
actors 
(β) 
Interactivity 
with political 
actors 
(β) 
Exposure to 
political 
information 
(β) 
Perceived 
information 
quality 
(β) 
Socio-demographics     
Gender -.008 -.179** -.061 .006 
Age -.155 -.056 .128 -.010 
Educational level 
 University 
 Postgraduate 
 
-.017 
.014 
 
.045 
.221** 
 
.179** 
-.005 
 
.003 
.128* 
Employment status 
 Full-time Employment 
 Unemployed 
 
-.032 
.016 
 
.029 
.044 
 
-.078 
.032 
 
.061 
.129* 
Monthly household 
income 
 $10,000 - $19,999 
 $20,000 - $29,999 
 $30,000 - $39,999 
 $40,000 - $49,999 
 $50,000 or above 
 
 
.033 
.001 
-.070 
.025 
.039 
 
 
-.010 
.024 
.065 
-.020 
.047 
 
 
.223** 
.108 
.135* 
-.027 
.179** 
 
 
.106 
.126 
.083 
-.027 
.004 
     
Political attitudes     
Internal political 
efficacy 
.157* -.019 .164* .230** 
Collective political 
efficacy 
.091 .202** .063 .222** 
External political 
efficacy 
-.109 -.042 -.326** .127 
Social satisfaction -.080 .134 .028 .037 
Political interest .248** .130 .102 -.120 
Acceptance towards 
political radicals 
.081 .095 .058 -.024 
Prior voting behavior .038 -.100 -.062 -.171** 
     
Facebook use .280** .375** .125* .437** 
     
R2 .369 .326 .290 .339 
Adjusted R2 .329** .283** .245** .297** 
*p<.05, **p<.01 
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4.5. Relationship between Political Communication on Facebook and Political 
Participation 
 
In analyzing the relationship between political communication on Facebook and 
political participation, hierarchical regression is performed. The model includes two 
blocks of variables, which Facebook use is entered as the first block of variable and 
elements of political communication on Facebook are entered as the second block of 
variables. It also includes socio-demographics and political attitudes as control 
variables. Online and offline political participation are used as separate dependent 
variables. Table 4.5 presents the regression analysis on political participation. 
 
Regarding online political participation, before adding in elements of political 
communication, general Facebook use is positively related to online political 
participation (β = .253, p < .001). The elements of political communication on 
Facebook contribute even more to the significance and predictive power of the 
model. Results demonstrate that connections with political actors on Facebook (β 
= .312, p < .001) and exposure to political information on Facebook (β = .200, p 
< .001) are positively related to online political participation. On the other hand, 
perceived information quality of Facebook (β = -.134, p < .05) has a negative impact 
on online political participation. 
 
As for offline political participation, before adding in elements of political 
communication, the relationship between general Facebook use and offline political 
participation is not significant. Including the elements of political communication on 
Facebook successfully indicates the effects of political communication on Facebook 
on offline political participation. Results demonstrate that connections with political 
actors on Facebook (β = .254, p < .001) and exposure to political information on 
Facebook (β = .195, p < .001) are positively related to offline political participation. 
Also, perceived information quality of Facebook (β = -.131, p < .05) has a negative 
impact on offline political participation. 
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Figure 4.1 and 4.2 summarize the results of regressions and show the effects of 
Facebook use on political communication and political participation. The numerical 
values on the arrows pointing from general Facebook use to the elements of political 
communication on Facebook are beta weights taken from the regressions of the 
elements of political communication on Facebook on general Facebook use (refer to 
Table 4.4). The numerical value in brackets pointing from general Facebook use to 
political participation is beta weight taken from the first regression of political 
participation (refer to model 1 in Table 4.5). The numerical values directly pointing 
from general Facebook use to political participation and those pointing from the 
elements of political communication on Facebook to political participation are beta 
weights taken from the second regression of political participation (refer to model 2 
in Table 4.5). 
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Table 4.5 Regression predicting political participation (n=318) 
 Online political 
participation 
Offline political 
participation 
 Model 1 
(β) 
Model 2 
(β) 
Model 1 
(β) 
Model 2 
(β) 
Socio-demographics     
Gender .131* .147* .006 .018 
Age .289** .311** .470** .483** 
Educational level 
 University 
 Postgraduate 
 
.041 
.024 
 
.011 
.036 
 
-.049 
-.074 
 
-.079 
-.056 
Employment status 
 Full-time Employment 
 Unemployed 
 
-.200* 
-.106* 
 
-.167* 
-.100* 
 
-.188* 
-.168** 
 
-.157 
-.161** 
Monthly household income 
 $10,000 - $19,999 
 $20,000 - $29,999 
 $30,000 - $39,999 
 $40,000 - $49,999 
 $50,000 or above 
 
.011 
-.067 
-.022 
.028 
-.036 
 
-.029 
-.072 
.028 
.022 
-.083 
 
.016 
-.151* 
-.023 
.135* 
.012 
 
-.022 
-155* 
-.019 
.130* 
-.031 
     
Political attitudes     
Internal political efficacy .017 -.033 .009 -.032 
Collective political efficacy .097 .084 .052 .049 
External political efficacy -.041 .075 .045 .152* 
Social satisfaction .034 .058 .097 .119 
Political interest .267** .152* .230** .133 
Acceptance towards political 
radicals 
.086 .046 .136* .103 
Prior voting behavior -.100 -.122* -.160* -.181** 
     
Facebook use .253** .197** .058 .026 
     
Political communication on 
Facebook 
    
Connections with political actors  .312**  .254** 
Interactivity with political actors  .006  -.016 
Exposure to political information  .200**  .195** 
Perceived information quality  -.134*  -.131* 
     
R2 .336 .448 .283 .369 
Adjusted R2 .294** .405** .237** .319** 
*p<.05, **p<.01 
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*p<.05, **p<.01 
Figure 4.1. Effects of Facebook use on political communication and online political 
participation 
 
 
*p<.05, **p<.01 
Figure 4.2. Effects of Facebook use on political communication and offline political 
participation 
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4.6. Indirect Effects of Facebook Use on Political Participation as Mediated through 
Political Communication on Facebook 
 
Bootstrapping is a statistical technique to assess the significance or non-significance 
of a mediation effect by “estimating the statistics’ sampling distribution through 
resampling” and “using this estimated sampling distribution to construct confidence 
intervals to make inferences to population parameters” (Mooney, 2004: 76). A 
confidence interval is generated around the point estimate revealing the mean over 
the number of bootstrapped samples. There is a significant mediation effect if zero 
does not fall between the resulting confidence intervals.  
 
With the use of the SPSS PROCESS Macro developed by Hayes (2018), 
bootstrapping is conducted to examine the indirect effects of Facebook use on 
political participation. In this study, 95% bias-corrected bootstrap confidence 
intervals are generated for the indirect effects using 5,000 bootstrapped samples. As 
the results of the hierarchical regression indicate that connections with political 
actors on Facebook and exposure to political information on Facebook are positively 
related to political participation, the mediation effects of these two elements of 
political communication on Facebook on political participation are tested. Also, 
socio-demographics and political attitudes are entered as covariates. 
 
Controlling for socio-demographics and political attitudes, a statistically significant 
direct effect (Point estimate = .12, p < .001, CI = [.0336, .2209]) of Facebook use on 
online political participation is identified. When including connection with political 
actors on Facebook and exposure to political information on Facebook as mediators, 
total indirect effect (Point estimate = .11, CI = [.0582, .1653]) of Facebook use on 
online political participation is statistically significant. Regarding the specific 
indirect effects, as the 95% confidence limits do not include zero, connection with 
political actors on Facebook (Point estimate = .08, CI = [.0433, .1388]) and exposure 
to political information on Facebook (Point estimate = .02, CI = [.0004, .0505]) 
statistically significantly mediate the effect of Facebook use on online political 
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participation respectively. Results of bootstrapping showing the effect of Facebook 
use on online political participation as mediated through connection with political 
actors on Facebook and exposure to political information on Facebook can be found 
in Table 4.6. 
 
Table 4.6. Bootstrapping on the indirect effects of Facebook use on online political 
participation (n=318) 
  Bias-corrected 95% 
confidence interval 
Path Point 
estimate 
BootLLCI BootULCI 
Direct effect .1273** .0336 .2209 
Indirect effects    
 Total indirect effect .1107 .0582 .1653 
 Facebook Use  Connection with 
Political Actors on Facebook  
Online Political Participation 
.0881 .0433 .1388 
 Facebook Use  Exposure to 
Political Information on Facebook  
Online Political Participation 
.0226 .0004 .0505 
*p<.05, **p<.01 
 
As for the relationship between Facebook use, political communication on Facebook 
and offline political participation, Table 4.7 illustrates the results of bootstrapping 
showing the effect of Facebook use on offline political participation as mediated 
through connection with political actors on Facebook and exposure to political 
information on Facebook, after controlling for socio-demographics and political 
attitudes. Although the direct effect of Facebook use on offline political participation 
is not significant (Point estimate = -.02, p > .05, CI = [-.1057, .0561]), total indirect 
effect (Point estimate = .09, CI = [.0442, .1426]) of Facebook use on offline political 
participation is statistically significant when including connection with political 
actors on Facebook and exposure to political information on Facebook as mediators. 
Regarding the specific indirect effects, connection with political actors on Facebook 
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(Point estimate = .07, CI = [.0295, .1184]) and exposure to political information on 
Facebook (Point estimate = .02, CI = [.0004, .0478]) statistically significantly 
mediate the effect of Facebook use on offline political participation, as the 95% 
confidence limits do not include zero. 
 
Table 4.7. Bootstrapping on the indirect effects of Facebook use on offline political 
participation (n=318) 
  Bias-corrected 95% 
confidence interval 
Path Point 
estimate 
BootLLCI BootULCI 
Direct effect -.0248 -.1057 .0561 
Indirect effects    
 Total indirect effect .0927 .0443 .1438 
 Facebook Use  Connection with 
Political Actors on Facebook  
Offline Political Participation 
.0706 .0293 .1180 
 Facebook Use  Exposure to 
Political Information on Facebook  
Offline Political Participation 
.0221 .0007 .0483 
*p<.05, **p<.01 
 
4.7. Summary of Findings of the Questionnaire Survey 
 
In summary, the data demonstrate the usage patterns on Facebook among post-
secondary students and young graduates in Hong Kong. It also reveals the frequency 
of their participation in various types of political activities online and offline. Based 
on the analysis of data from the questionnaire survey, it can be observed that 
Facebook use facilitates political communication by enabling youngsters to connect 
and interact with political actors, as well as access to political information with high 
perceived quality. To what extent do such elements of political communication 
promote political participation are also illustrated. The direct effect of Facebook use 
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on online political participation and the indirect effects of Facebook use on both 
online and offline political participation as mediated through connection with 
political actors on Facebook and exposure to political information on Facebook are 
identified. Table 4.8 summarizes the results from the questionnaire survey, and 
Figure 4.3 revisits the hypotheses and the causal model of this study. 
 
Table 4.8. Hypotheses and the results 
Hypothesis Result 
Hypothesis 1: Facebook use is positively related to political 
participation. 
Supported  
(For online 
participation) 
Hypothesis 2a: Connections with political actors on Facebook 
are positively related to political participation. 
Supported 
Hypothesis 2b: Connections with political actors on Facebook 
mediate the impacts of Facebook use on political participation. 
Supported 
Hypothesis 3a: Interactivity with political actors on Facebook 
is positively related to political participation. 
Rejected 
Hypothesis 3b: Interactivity with political actors on Facebook 
mediates the impacts of Facebook use on political participation. 
Rejected 
Hypothesis 4a: Exposure to political information on Facebook 
is positively related to political participation. 
Supported 
Hypothesis 4b: Exposure to political information on Facebook 
mediates the impacts of Facebook use on political participation. 
Supported 
Hypothesis 5a: Perceived information quality of Facebook is 
positively related to political participation. 
Rejected 
Hypothesis 5b: Perceived information quality of Facebook 
mediates the impacts of Facebook use on political participation. 
Rejected 
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Note: The solid arrow line denotes significant relationship, and dotted arrow line 
denotes insignificant relationship. 
Figure 4.3. Causal model for this study (revisited) 
 
Based on the results of the questionnaire survey, Hypotheses 1, 2a, 2b, 4a and 4b are 
supported. These results affirm that Facebook use generally enhances political 
participation, especially online. Young Facebook users in Hong Kong who have 
more connections with political actors on Facebook, and who are exposed to more 
information about politics on Facebook, are more likely to participate in both online 
and offline political activities.  
 
While connection with political actors on Facebook is found to be an important 
predictor of political participation that mediates the overall impact of Facebook use 
on political participation, there is no significant relationship between the level of 
interactivity with political actors and political participation. In other words, the 
impact of Facebook use on political participation does not reside in users’ feelings of 
having closed contacts with political actors in the course of political interaction on 
social media.  
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On the other hand, although exposure to political information on Facebook can 
predict political participation among young Facebook users in Hong Kong, the 
perceived quality of information disseminated on Facebook does not positively 
mediate the political impact of Facebook use. It implies that young users do not 
necessarily rely on the accuracy and completeness of information on Facebook in 
deciding whether to participate in online and offline political activities. 
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Chapter 5 – Findings of the Interview 
 
This chapter illustrates the findings of the interviews. Alongside results revealed 
from the questionnaire survey, this chapter presents the views of interviewee towards 
aspects related to Facebook use, political communication on Facebook and political 
participation. 
 
5.1. Facebook Use and its Political Implications for Users 
 
Access to a variety of information on Facebook 
Interviewees mainly agree that Facebook facilitates access to a variety of 
information. Interviewee even recognizes the usefulness of Facebook to receive 
information with opposing views. 
 
“You can hear the voices from everybody that is on the 
platform, providing sorts of the opposing viewpoint, leading 
to a fuller understanding of any topic.” [Interviewee C] 
 
At the same time, an interviewee notes that variation exists in the way how people 
use different social media platforms and uses the examples of Facebook and 
Instagram to explain how each application fulfills their needs to a different extent. 
 
“You can talk a lot about different things, and post different 
things on Facebook. People might usually put a couple of 
stylish, trendy and eye-catching stuff on Instagram, but 
Facebook gives you a much more wide range of things that 
you can talk about and get engaged with.” [Interviewee D] 
 
Recognizing political information on Facebook 
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Reflecting on news and political information on Facebook, interviewees recognize 
the display of political symbolism. They mostly refer to color which is associated 
with political orientation and standpoints. The following is an example given by one 
of the interviewees. 
 
“During the Umbrella Movement, when you see the icons of 
a Facebook user or page, you see the image of a yellow 
ribbon or a blue ribbon. Then you immediately know their 
political orientation.” [Interviewee B] 
 
Abbreviations and shortened form of a phrase are commonly found in social media 
posts on socio-political issues. For example, “DQ” refers to the disqualification 
controversy of the members-elect of the Legislative Council, and the “seven 
policemen incident” refers to the assault case by seven police officers against a pro-
democracy activist. Political shorthand is utilized to highlight the focus and nature of 
a socio-political issue, which in turn allows for eye-catching and efficient 
transmission of news and political information. 
 
On the other hand, the political stance of a social media user can be easily identified 
by observing what that user comments and shares on Facebook. An interviewee 
stresses the importance of neutrality, that is, the avoidance of commenting on politics, 
in her self-presentation on Facebook 
 
“I try to avoid political stuffs and remain neutral. I do not 
want to give others the impression that I am radical.” 
[Interviewee E] 
 
Political messages on Facebook which trigger emotions  
Some interviewees cite the Umbrella Movement to illustrate their experience of 
social media during a political event. An interviewee claims that images on Facebook 
about the use of tear gas by the police trigger a sense of shock and anger. This serves 
as one of the significant contributors leading them to support and join the movement. 
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“The images and videos of tear gas and everything else 
during the Movement are flooded in the newsfeed. During the 
Umbrella Movement, so many people are talking about it. I 
read some stories and understood why people are angry.” 
[Interviewee B] 
 
Posts on Facebook which create an “us versus them” attitude also motivate social 
media users to participate in various political activities. For example, there is an 
observable level of resentment towards the mainlanders on Facebook within the mind 
of an interviewee.  
 
“There are always posts about the misbehaviors of the 
mainlanders on Facebook. When you saw them, you know 
the differences between us and them.” [Interviewee C] 
 
The growing tension between Hong Kong people and the mainlanders provokes a 
series of protests targeting at the influx of mainland parallel traders and tourists. The 
most recent one is the “Reclaim Tung Chung” action in 2018, in which netizens 
initiated an online community called “Tung Chung Future” and launched a protest 
against the disorder caused by the influx of mainland tourists in Tung Chung upon 
the opening of the Hong Kong-Zhuhai-Macao Bridge (Leung, 2018). 
 
Another interviewee expresses a sense of frustration with unequal access to socio-
economic opportunities after being exposed to online commentaries about the “upper 
end of society” versus the “ordinary people”. 
 
“I have read a post about the elderly who collect paper boxes 
in order to make a living. This makes me sad and things 
should be done to deal with the inequality.” [Interviewee D] 
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The interviewee demonstrates a growing awareness of the issue of social inequality. 
While the interviewee knows more about the situation, she nevertheless does not take 
further action because she believes that it would be improbable to change the system 
through political action. 
 
5.2. Connections with Political Actors and Stakeholders on Facebook 
 
Connecting with those sharing similar political views  
There is an interviewee who maintains the position that social media including 
Facebook allow young people to establish bonding with like-minded supporters and 
provide a platform for them to publicize their voice. 
 
“You can get people together. You can gather a group of 
people sharing similar views. Their voices have been 
reflected in society. They organized campaigns to force 
changes in policies. Social media can do so, gathering and 
showing their power and ability to deal with the 
government.” [Interviewee B] 
 
Various localist groups emerged after the Umbrella Movement in 2014. These 
groups have made use of social media to mobilize followers and sympathizers to 
participate in local politics. In the Legislative Council election in 2016, localist 
parties won six seats with nearly 20% of vote share (Cheung & Lam, 2016). 
Different concern groups have also been created on Facebook to exert pressure on 
the government to listen to their voice on various socio-political issues. Although the 
real impacts of these groups in shaping policy outcomes depend on the level of 
receptiveness of the government in each case, their usage of Facebook in any case 
helps to arouse awareness of socio-political issues and alternative political 
standpoints. At times critical of power and the authority, these groups could find an 
accessible platform online to gather a group of like-minded individuals and achieve 
their collective political ends (Kennedy, 2015). 
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Connecting with those holding contrasting political views 
Not only do the interviewees connect with political actors who they agree with and 
shared their posts and status updates, interviewees also share opposing views on 
Facebook. However, opposite political camp exerts small influence on the political 
views of the sampled youth and such connections typically do not lead to changes in 
their attitudes towards the mentioned social issue. The following is an example 
which demonstrates the reactions of an interviewee towards Facebook messages 
posted by people holding contrasting political views. 
 
“I liked the Facebook pages of people from different sides, 
pro-Beijing, pan-democratic and localist. Sometimes, their 
posts (i.e. Posts of opposing views) are humorous and funny. 
I liked and shared them because they give me a laugh.” 
[Interviewee B] 
 
5.3. Interactivity with Political Actors and Stakeholders on Facebook 
 
Positive sides of political interaction on social media 
Interviewees generally consider mainstream media a “one-way” media while they 
can see interaction taking place on social media including Facebook. An interviewee 
distinguishes the coverage of political contents in traditional media with what can 
happen in social media, and argues that social media can be regarded as a platform 
for expressing opinions and generating dialogue with others who are involved. 
 
“If you read an article in a newspaper. That only presents the 
story in one way, claimed to be neutral. Obviously, it 
represents its own viewpoints and you are just reading it 
passively, having no interaction in general… But obviously, 
there is an interaction online, you can interact with the 
provider of the message and others who are also reading it on 
social media.” [Interviewee B] 
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In making room for immediate, spontaneous responses to posts, Facebook serves to 
encourage the interviewee to give comments and react to online political messages. 
 
Negative sides of political interaction on social media 
However, there is an interviewee who argues that political actors do not respond to 
the users directly and they just reiterate what they want people to hear on their 
Facebook pages. 
 
“I don’t think they (i.e. politicians) are really listening to 
people online. They opened a Facebook page just to make a 
show in order to gain support.” [Interviewee E] 
 
Moreover, the interviewee acknowledges the effects of selective exposure and 
opinion polarization which reduce the availability of a rational and deliberative 
discussion on the topic of public policy or current social events. 
 
“I think sometimes people are not really talking to anyone, 
they are in their own place and they don’t have a meaningful 
conversation. They just talk about what they believe in.” 
[Interviewee E] 
 
The interviewee also regards the mentioning of politics as an unsuitable and 
inappropriate idea among her peer group. 
 
“Politics is not something my friends actively engage in. 
That’s not something I can talk about with my friends.” 
[Interviewee E] 
 
5.4. Exposure to Political Information on Facebook 
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Facebook as a source for news and political information 
Most of the interviewees mention that they access news and political information 
online. Together with online search engines and online media, Facebook serves as 
one of the major online sources for information about social issues and political 
events. An interviewee argues that Facebook offers a wide range of viewpoints at the 
same time. 
 
“I actually think that Facebook is better than the printed 
newspaper. I like all the pages of media organizations on 
Facebook and I can be notified of the updates. You don’t 
need to read all the newspapers one by one and compare their 
views afterward. It is easier and does not waste my time.” 
[Interviewee B]  
 
The interviewee pays attention to the updated information posted by different news 
media. She would respond to those posts she is interested in immediately by liking, 
making comments, and sharing to her friends. 
 
Another interviewee claims that if there were no social media, she would not have 
the intention to find information related to political events and admits that social 
media contribute to her major sources of information on social issues. 
 
 “I got those things [i.e. Posts on news and political events] 
because they are shared by my friends or posted on the 
newsfeed.” [Interviewee D] 
 
The spread of informal news on Facebook 
When compared to news coverage in traditional media, news portrays and political 
information on Facebook are more informal, arousing interviewees’ interests and 
their intention to understand what is being mentioned in the posts. Interviewees 
justify Facebook as their source for news and political information based on their 
perceived differences between Facebook and traditional media. 
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“I think they said so many things which are not down-to-
earth and you aren’t interested in hearing. On Facebook, you 
have an explanation-for-dummies and you immediately know 
what they are talking about.” [Interviewee C] 
 
The interviewee believes that the so-called “explanation-for-dummies,” which meant 
to offer concise and vivid highlights of a news story and its background, helps to 
enhance his understanding of current issues. 
 
Another interviewee believes that images and graphics serve to draw his attention on 
the political messages on Facebook. 
 
“I think people only click on something with a catchy photo 
and a provocative headline. I would not read those news 
stories which are so long.” [Interviewee D] 
 
Informal news that are accessible and attractive can arouse the awareness among 
social media users, induce them to share political messages, and facilitate collective 
response. 
 
Accidental exposure to political information on Facebook  
In addition to searching for news and political information deliberately, there is 
accidental exposure to political message on Facebook. An interviewee claims that 
Facebook provides her with timely and plenty information about situations 
happening in the society, and it does not require any deliberate effort in order to 
collect and acquire news and political information on Facebook. 
 
“The news is everywhere, flooding on the newsfeed when 
something happened. You immediately know and find out 
what is happening.” [Interviewee D] 
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Another interviewee points out that the acts of passive observation and browsing the 
personal profiles of other users also lead to unintentional exposure to news and 
political information. 
 
“I just stalk on Facebook to see what’s happening, what’s 
going on around me and how everyone is doing. I could see 
something about this and know something about that. 
Sometimes, those things related to politics prompted out. If it 
gets me interested, then I talk to someone about it.” 
[Interviewee C] 
 
An outburst of political messages during the occurrence of a critical event 
At the same time, an interviewee stresses that the outburst of political messages on 
Facebook depends on the occurrence of certain political events. The interviewee 
thinks that those messages are mostly issue-oriented and their intentions to be 
politically engaged cool down and do not sustain for a very long time.  
 
“You would see a lot of messages about during the election, 
but they would soon disappear a few days after the release of 
election results.” [Interviewee E] 
 
5.5. Perceived quality of political information on Facebook 
 
Free from self-censorship in social media 
Interviewees perceive that self-censorship takes place in traditional media and only 
pre-processed and non-sanctioned messages on news and political events are 
presented traditional media. 
 
“News stories from newspapers and television news are 
obviously biased. They are linked to the government, to the 
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authority and they all have their own political point of view. I 
think they always want to be politically correct.”  
[Interviewee B] 
 
Another interviewee also criticizes how media organization spread news and political 
information in a way that suits the needs of the government. The views coincide with 
the agenda-setting theory developed by McCombs and Shaw (1972) which 
emphasizes the ability of mass media in influencing the level of importance attached 
to a particular issue by determining the position and the amount of information of 
such issue being shown in the public agenda. 
 
“I don’t believe any story has just one side. But when you see 
news coverage about something on news, you can see the 
following. The government has an idea. The policy needs 
kinds of people to support its idea. Then in the news, you see 
officials and experts talking about all the benefits which are 
supportive to the idea. It is what they think we should know.” 
[Interviewee A] 
 
On the other hand, the interviewee argues that social media expand the channels of 
information available to people and reduce the ability of traditional media to set the 
agenda, and believes that information which reveals the “real” and “true” situations 
can be found on social media including Facebook. 
 
“You can see the raw state of things online and the contents 
have not been adapted and changed by the perceptions of the 
agency. They are not filtered and being made appropriate.” 
[Interviewee A] 
 
The interviewee also stresses the usefulness of social media in spreading alternative 
information on news and political issues which represents various political stances. 
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“Digital coverage is different. It doesn’t have the filter, not 
being affected by the ideology and administration of the 
media organization.” [Interviewee A] 
 
Reservation about information quality of social media 
Although most interviewees agree that social media is a convenient platform for 
accessing news and political information, some interviewees also note that users 
cannot solely rely on a singular source as social media may sometimes fall short of 
its potential ability in providing meaningful contents. 
 
“You should be able to get that information from different 
forms of media to have a big picture, no matter they are from 
newspapers, television, or social media.” [Interviewee C] 
 
To formulate an informed opinion about social issues and political events, another 
interviewee also mentions that the use of multiple information sources is preferred 
when doubting the credibility of information encountered online. 
 
“If I see something online and I am not sure how true it is or 
not, I may look up around it and work out exactly what it is 
about.” [Interviewee A] 
 
Confused when facing too much information 
However, there is also interviewee who mentions that conflicting arguments on a 
single issue can be found on social media, which makes it confusing. 
 
“When someone is posting something, there may be loads of 
comments about it. Some say it is right and some say it is 
wrong.” [Interviewee E] 
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The interviewee prefers not to trust on any coverage of political news and detaches 
herself from politics, after exposing themselves to socio-political information on 
media and social media. 
 
“The person from this political party is saying one thing, but 
the other political party is going against that. I think they’re 
just intensely arguing over nothing. Do any of them really 
mean anything?” [Interviewee E] 
 
5.6. Linking Facebook to Political Participation 
 
Lowering barriers and connecting politics with ordinary citizens 
Interviewees believe that Facebook reduces the barriers for political participation and 
lowers the costs of engaging in political activities. 
 
“Many people thought that he/she should be in a certain role 
in order to care about politics. But actually, Facebook pages 
do not pose any barrier for you to care about politics.” 
[Interviewee A] 
 
There is also interviewee who mentions that participating in political activities is 
convenient and requires less efforts for expression.   
 
“For me, signing an online petition is the easiest way to 
express my opinions with the least efforts.” [Interviewee D] 
 
Moreover, an interviewee believes that Facebook eliminates the distance between 
ordinary citizens like them and politics. This creates a thought that politics is present 
in the daily lives of ordinary people. 
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“If I were only watching television news or reading 
newspapers, I probably would not have participated in 
demonstrations. Because it seemed distant and I didn’t have 
much opportunity to discuss. What made me go was because 
I read the posts on Facebook.” [Interviewee B] 
 
Direct involvement in politics on Facebook 
Interviewees believe that Facebook makes their connection toward politics clearer. 
An interviewee points out that social media increases their understanding on political 
issues, which encourages political participation. 
 
“I didn’t think we (i.e. Youth) would have any connection 
with it before. Yet, when reading Facebook posts and 
watching the stories on it, I realize that I am involved with 
politics, with society.” [Interviewee B] 
 
 
Interviewees agree that immediate and quick responses could be made towards 
information received through Facebook. The involvement itself is rather simple, but 
it does show direct involvement on social-political issues. 
 
“I can give “like”, give emoticon when I read something. I 
don’t think it can change the society but I just respond.” 
[Interviewee D] 
 
 
Social media including Facebook also provide a platform for young people to share 
political information with the least efforts. 
 
 “When I find something (i.e. On news issues and political 
figures) interesting, I share to friends using Facebook and 
WhatsApp.” [Interviewee C] 
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The sharing of political information is even more intense during the occurrence of a 
political event such as an election. 
 
“During the time of Legislative Council Election, there is so 
much information about the candidates and the “voting 
tactics”, flooding in the news feed. I did share some with my 
relatives and friends that time.” [Interviewee C] 
 
Lack of representativeness in the traditional political arena 
The lack of trust in the established political system and the feeling that they are 
kicked out in the policy-making process prevent young people from engaging in the 
traditional political sphere. Among various reasons, the class and wealth divide is 
cited as a contributor to the limited representation of the particular social group. 
 
“We were much misrepresented. You see a lot of politicians 
have a different way of looking at things. Perhaps they come 
from a different background, having what we don’t have.” 
[Interviewee B] 
 
Particularly, the disqualification of Legislative Council members from the pro-
democracy and localist camps also provokes grievance towards existing political 
structure among the interviewee.  
 
“There doesn’t seem to be many young politicians in the 
council. Those representing the young people got disqualified 
anyway.” [Interviewee A] 
 
As a result, the lack of representativeness in traditional constitutional manner 
excludes young people from involvement in politics and policy-making processes. 
Some young people who are still keen on politics have to find alternative means to 
voice out, and online platforms are one of the ways for them to reach like-minded 
supporters. 
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Political non-participation caused by a pessimistic outlook on society 
At the same time, an interviewee believes that socio-political information on social 
media constitute her pessimistic outlook on the society, resulting in her non-
participation in political activities. The interviewee believes that her actions cannot 
lead to any change in society. 
 
“There is so much negative news coverage when talking 
about the government, talking about politics. My impression 
of politics is surrounded by those negative stuff. That’s why I 
feel powerless when it comes to changing politics or society.” 
[Interviewee E] 
 
This apparent exception to our hypothesis suggests that Facebook exposure might 
lead to a pessimistic outlook towards the socio-political environment, and in this way 
led to political inaction. A possible explanation is that while the emotional contents 
of political messages on Facebook can enhance political awareness and mobilize 
collective action, for some individuals it might produce the contrary results by 
undermining the sense of efficacy in political participation. 
 
5.7. Summary of Findings of the Interviews  
 
Greene, Caracelli and Graham (1989) propose five purposes for mixed-method 
design. In this study, the inclusion of the interviews serves for complementarity and 
expansion of the quantitative findings. While quantitative data collected from the 
questionnaires are used to evaluate possible outcomes of Facebook use on political 
communication and participation, qualitative data are used to evaluate such process 
reflected by young Facebook users. Therefore, the interviews provide depth of 
understanding by pinpointing the significance of Facebook for political purposes 
among the young generation in Hong Kong. Meanwhile, in light of the emotional 
nature of online political interaction on Facebook pointed out by the interviewees, 
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the qualitative data also provide possible explanations for interpreting the results of 
the qualitative data set. 
 
Based on what was found in the interviews, it is argued that Facebook serves as a 
platform to draw the attention of individuals towards news and political issues on the 
one hand, and foster political actors to get in touch with the general public on the 
other hand. The findings of the interviews reinforce the positive effects of Facebook 
use on political communication and political participation. It also supplements the 
findings of the questionnaire survey conducted earlier, which argue that connection 
with political actors on Facebook and exposure to political information on Facebook 
mediate the impacts of Facebook use on political participation.  
 
At the same time, interviewees reflect on the uniqueness of Facebook in spreading 
news and political information, as well as the symbolic meanings and the perceived 
usefulness of political messages on Facebook when processing such information. The 
interviews provide an alternative statement to the levels of interactivity and 
perceived information quality of Facebook while there is insufficient evidence in the 
findings of questionnaire survey to prove their effects on political participation.  
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Chapter 6 – Discussion and Conclusion 
 
This chapter discusses the findings of the questionnaire survey and the interviews. 
Sociological and practical implications in light of the results from this study are also 
covered. This chapter concludes by acknowledging the limitations of current research 
and making suggestions for further studies. 
 
6.1. Political Participation among Hong Kong Youth 
 
This study explores the current situation of political participation in the local context. 
About 75% of the sampled youth in this study have participated in any form of 
political activity in the year before the questionnaire survey is conducted. 
Nonetheless, it finds that in terms of the forms of political activities levels of 
participation are varied among the sampled youth in this study. 
 
6.1.1. Online Political Participation 
 
Consistent with the results of the past survey conducted by the Hong Kong Institute 
of Asia-Pacific Studies (2017), the sampled youth participate more actively in online 
political activities than offline political activities. Nonetheless, this study indicates 
that the Internet and the social media facilitate users to persuade their acquaintances 
to be involved in the socio-political arena, as illustrated by the results which reveal 
that around 40% of the sampled youth have called upon others through online 
platforms to participate in offline political activities. Social scientists assure that the 
processes of social interaction and political discussion contribute to the formation of 
political attitudes and further action (Lazer, Rubineau & Neblo, 2009). 
 
This study reveals that a considerable portion of youth in Hong Kong are not 
politically apathetic who completely disenchant themselves from the socio-political 
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arena. The sampled youth in this study demonstrate higher levels of participation in 
expressive political activities. As the sampled youth mention, online expressive 
political activities such as posting, commenting and sharing political information 
lower the barriers for social media users to voice their opinions. Generally speaking, 
these activities require fewer efforts compared to more institutionalized forms of 
political activities such as establishing personalized contacts with politicians and 
working for political organizations and organized interest groups. 
 
6.1.2. Offline Political Participation 
 
This study finds that a considerable portion of the sampled youth has participated in 
offline political activities such as demonstration and showing a symbol for political 
activity. These examples of position-taking participation require participants to “take 
up a fixed position on a matter” (Lee, 2012). With the use of social media, intensive 
interpersonal communication with peers and online information on contentious 
political issues mobilize like-minded participants to engage in those collective-based 
actions. 
 
On the other hand, this study finds a lower level of participation in contacting 
legislators and government officials for public affairs. As a low level of external 
political efficacy (M = 2.36) was found in this study, post-secondary students and 
young graduates in Hong Kong share a sense that the government would not listen to 
their demands and display a lack of trust towards the government. The perception 
that youth are excluded from formal policy-making processes possibly may cause a 
low level of participation in contacting and interacting with legislators and 
government officials, especially through formal channels.  
 
6.2. Understanding Political Communication on Social Media and its Effects on 
Political Participation 
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6.2.1. Connections with Political Actors on Social Media and Political Participation 
 
In this study, there is a positive relationship between connections with political actors 
on Facebook and political participation. Being a platform of publicity for public 
figures who are more directly involved in the formal policy-making processes, who 
uphold strong political stances towards news issues, and who strive for certain 
demands on public affairs, Facebook profiles and pages of political actors often 
consist of informational, persuasive and mobilizing messages (Tang & Lee, 2013). 
This study also reveals a positive correlation between connections with political 
actors on Facebook and internal political efficacy. Therefore, connections with 
political actors on Facebook can shape the perceived political abilities of individuals 
and influence their political behaviors. 
 
Moreover, this study provides support for the mediating effects of connections with 
political actors on Facebook on Facebook use and political participation. Social 
media including Facebook allow users to establish a diverse relationship and 
maintain a large network. It facilitates communication between individuals who did 
not usually connect. As public figures serving in the socio-political fields, the public 
would not always meet political actors in person. However, based on their shared 
political orientations, social media users are able to get in touch with the profiles of 
local political actors. Thus, in line with the argument advanced by Ellison, Steinfield 
and Lampe (2007), Facebook use contributes to the activation of latent ties, the 
conversion of latent ties into weak ties, and the mobilization of weak ties. 
 
6.2.2. Interactivity with Political Actors on Social Media and Political Participation 
 
Facebook use is found to be positively related to interactivity with political actors on 
Facebook in this study. The findings confirm the results of past research conducted 
by Kruikemeier and his colleagues (2013), who explain that features of digital media 
increase political involvement by offering users opportunities to come in contact with 
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politicians. In this study, the sampled youth agree that Facebook allows them to 
collect views from political actors (M = 3.19) and understand their position on social 
issues (M = 3.29). Yet, the sampled youth do not share a feeling of being close to 
political actors, indicated by a lower mean score in agreeing that Facebook gives 
them the opportunity to communicate with political actors (M = 2.96) and shortens 
their distance with political actors (M = 2.84). 
 
Interactivity with political actors on Facebook is hypothesized to be positively 
related to political participation, as past literature argues that an interactive 
environment between social media users and politicians influences their decisions on 
political participation (Abdu, Mohamad & Muda, 2017). However, findings from this 
study do not provide evidence to support this relationship. Possible explanations can 
be made based on the sender-content-receiver model of social media communication.  
 
Differences in orientations of sender and receiver, as well as the emotional nature of 
most political contents disseminated on social media, is not always favorable to the 
reciprocal interaction between political actors and the youth. This may considerably 
lower the willingness of the youth to engage in political activities. On the senders’ 
end, some politicians focus on spreading political information and messages via their 
officially pages on Facebook, without interacting with social media users in a more 
personal, engaging fashion. It is especially the case for politicians from large and 
established parties. It is found that these political actors are less likely to react to user 
comments on social media. (Heiss, Schmuck & Matthes, 2018). On the receivers’ 
end, some young social media users do not utilize much reasoning when making 
response to political messages on the online platforms. The sampled youth in this 
study tend to respond to the contents of a post spontaneously, without considering 
the possible outcome of their response. This tendency is reinforced by emotional 
posts on social media, which narrow the horizon of social media users in attending 
and evaluating online political contents. This observation is in line with findings 
from a previous study, which finds that humorous posts are more likely to receive 
comments, likes and shares from social media users (Heiss, Schmuck & Matthes, 
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2018). In this light of the above, the interactive potential of social media is not fully 
utilized in mobilizing and engaging social media users to political activities. 
 
6.2.3. Exposure to Political Information on Social Media and Political Participation 
 
Findings from this study provide evidence to support a positive relationship between 
exposure to political information on Facebook and political participation, which is 
consistent with findings of the past study conducted by Tang and Lee (2013). As 
suggested by Cantijoch, Cutts and Gibson (2015), online access to news information 
provides a gateway to political participation. Exposure to political information on 
social media raises political awareness among individuals and encourages further 
involvement in other forms of political activities. 
 
Besides, this study indicates a positive relationship between Facebook use and 
exposure to political information on Facebook. Supplemented by the findings of the 
interviews, this study identifies that Facebook use also might lead to unintentional 
exposure to political information. When Facebook users are observing activities of 
other users in their networks on the newsfeed such as the comments from their 
friends and the “like” response their friends give, they have a higher chance to be 
notified and exposed to political information passively. Hence, social media facilitate 
distribution of political information, reinforce passive political engagement for users, 
and shape how users engage with the socio-political context. 
 
At the same time, social media platforms blur the boundary between news attention 
and discussion. As original messages from media and political organizations are 
connected with responses made by social media users, simultaneous communication 
lowers the effort required for commenting and informal online reactions. Consistent 
with the explanation provided by Cantijoch, Cutts and Gibson (2015), online 
exposure to political information engages with social media users in “softer 
discussion modes” of political participation. 
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6.2.4. Perceived Information Quality of Social Media and Political Participation 
 
Perceived information quality of Facebook is one of the elements of political 
communication being examined in this study. This study identifies a positive 
relationship between Facebook use and perceived information quality, but a negative 
relationship between perceived information quality and political participation. 
Baumgartner and Morris (2010) who offer a skeptical view on social media may 
provide a possible explanation for such findings. They argue that the types of news 
the youth gathered and shared on social media “do little to inform them or add to 
democratic discourse”, while the youth who rely heavily on social media as a source 
of news and political information tend to seek out like-minded political views and 
limit their engagement to online activities (Baumgartner & Morris, 2010: 24). They 
further argue that “users are no more inclined to participate in politics than are users 
of other media”, as the politically-disinterested youth stay disengaged by 
intentionally avoiding news and undesirable political contents on social media 
(Baumgartner & Morris, 2010: 24).  
 
Also, this study does not provide support for the mediating effect of perceived 
information quality of Facebook on Facebook use and political participation. A 
possible explanation is that reactions to political information on Facebook and 
subsequent decisions on political participation do not solely depend on whether 
information on social media is believed to be accurate and reliable, as indicated by 
the statistically insignificant and small correlations between perceived information 
quality of Facebook and political participation, both online and offline.  
 
Della Porta and Mosca (2005: 165) identify that “the Internet empowers social 
movements in purely instrumental ways (an additional logistical resource for 
“resource-poor” actors), a protest function (direct expression of protest), 
symbolically (as a medium favouring identification processes in collective actors) 
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and cognitively (informing and sensitizing public opinion)”. Borrowing from these 
four major functions of the computer-mediated communication, one can argue that 
the engagement and commitment in political activism can never be reduced to the 
purely rational grounded in formal deliberation. Other factors which connect with the 
shared social experiences among individuals, including the expression of emotions 
and the occurrence of a critical event as mentioned by the interviewees in this study, 
also affect their perceptions towards political and persuasive messages on social 
media and their subsequent response. This explanation can be further supplemented 
by a past study conducted by Weber (2013), which identifies the political effects of 
anger on political mobilization and participatory intentions. Thus, the emotional 
nature of online political interaction may limit the mediating effects of perceived 
information quality, as well as interactivity with political actors as mentioned earlier, 
on political participation.  
 
6.2.5. Models of Social Media Use, Political Communication and Political 
Participation 
 
This study identifies a positive indirect effect of Facebook use on political 
participation as mediated through connections with political actors on Facebook and 
exposure to political information on Facebook, which provides evidence to support 
the Orientation-Stimulus-Orientation-Response (O-S-O-R) framework. More 
recently, the O-S-O-R framework is refined as an O-S-R-O-R model by separating 
the reception of information (“S”) from expression and reasoning (The first “R”) 
(Chan, Chen & Lee, 2016). Drawing from the O-S-R-O-R model, the campaign 
mediation model asserts that conversation and reflection of received information 
constitute a “reasoning” component which better illustrates the roles of interpersonal 
discussion and cognitive processes when exposed to media (Cho et al., 2009). 
Although findings from this study do not provide sufficient evidence to illustrate that 
interactivity with political actors on Facebook is positively related to political 
participation (refer to Table 4.5), this study still reveals that there is a positive 
correlation between connections and interactivity with political actors on Facebook 
(refer to Table 4.3). Therefore, mediation analysis is conducted to identify the effects 
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of Facebook use and connection with political actors on Facebook on interactivity. 
Results show that connections with political actors on Facebook mediate the positive 
relationship between Facebook use and interactivity with political actors on 
Facebook, after controlling for socio-demographics and political attitudes (refer to 
Table 6.1). In other words, results from this study suggest that social media use and 
online connections with political actors do lead to closer distance between political 
actors and social media users as well as more opportunities for interactions, but 
interactions might not be further transformed into actual political action. Taking into 
account of the changing socio-political landscapes that enable more personalized 
civic and political engagement as well as individual socio-psychological dispositions 
including but not limited to efficacy, emotions and identification, this observation 
opens up possibilities for future studies to investigate how individuals interpret and 
react to online political contents and dialogue so as to fit their own orientations and 
meanings. 
 
Table 6.1. Bootstrapping on the indirect effects of Facebook use on interactivity with 
political actors on Facebook (n=318) 
  Bias-corrected 95% 
confidence interval 
Path Point 
estimate 
BootLLCI BootULCI 
Direct effect .3320** .2153 .4487 
Indirect effects    
 Facebook Use  Connections with 
political actors on Facebook  
Interactivity with political actors on 
Facebook 
.0569 .0214 .0980 
*p<.05, **p<.01 
 
6.3. Sociological Implications 
 
Political communication and action 
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This study confirms that the effects of social media use on political participation are 
both direct and indirect. On the one hand, social media users spending more time on 
Facebook and having a larger Facebook network have a higher chance to come 
across political information via Facebook which may be posted on the pages they 
followed or the posts shared by their friends. These users are more likely to give 
spontaneous responses by liking, giving emoticons, and/or commenting on the 
political messages. On the other hand, models of media use and communication 
effects stress that social media use stimulate participatory behaviors through news 
seeking and political discussion (Shah et al., 2005). In this study, connections with 
political actors on Facebook and exposure to political information on Facebook are 
the two elements of political communication which support the mediated 
relationships between consumption of information on social media and political 
participation. Overall speaking, the findings of this study confirm the results of a 
previous research conducted by Tang and Lee (2013). But this study further extends 
and refines the arguments regarding the effects of social media on political 
participation, by taking into account the online mobilization of emotions. 
Recognizing the emotional nature of most political contents on social media, this 
study hopes to give a more nuanced picture of the general impacts of social media 
use on political communication and participation. 
 
Besides, this study confirms the usefulness of social media in disseminating 
alternative information which is not covered and reported in mainstream media. In 
this study, interviewees constantly justify Facebook as their source for news and 
political information based on their perceived differences between Facebook and 
traditional media in the coverage of social-political issues. These findings echo with 
previous research by Lee, So and Leung (2015: 372) which argues that social media 
provide a platform for the counterpublics to promote discourse opposite to the 
regime, “advance dissenting views” and “have an open debate of issues ignored by 
the dominant public”. 
 
Social ties and its strength on social media 
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This study confirms the role of social media use in creating and maintaining social 
ties, as indicated by the positive correlations between Facebook use and connections 
as well as interaction with political actors. Social media platforms consist of 
numerous weak ties, which facilitate the diffusion, collaboration and expression of 
ideas (Gladwell, 2010). The findings of this study confirm that the building of social 
ties with political actors online paves the ground for the activation of these ties in the 
dissemination of useful contents and perspectives. As succinctly put by Paxton (2002: 
258), “the social ties and trust of social capital help maintain democracy by affecting 
both the quantity and quality of political participation” (Paxton, 2002: 258). Through 
establishing strong ties and weak ties, together with the potential capabilities of 
generating bonding and bridging social capital, social media can influence values, 
attitudes and behaviors on political and civic engagement. 
 
However, the limited effect of weak ties on high-risk activism should be 
acknowledged. Gladwell (2010) argues that “social networks are effective at 
increasing participation - by lessening the level of motivation that participation 
requires”. But he also notes that weak ties are less likely to motivate people to 
participate in high-risk activism which involves a high personal cost of action, such 
as participation in a hunger strike or an illegal movement, because of the loose nature 
of social networks and its decentralized leadership structure of the networks. The 
majority of social media users might feel lost as they do not find any strategic plan of 
systemic change available on the social media platform. This observation is in line 
with the results of this study. While Facebook lowers the barriers and reduces the 
costs for the sampled youth to participate in online expressive activities, their mode 
of online political participation is largely spontaneous and unplanned. In light of this, 
the impacts of online weak ties and the potential of social media in furnishing a tool 
of empowering civil society have to be qualified. 
 
Public sphere and social media 
There are extensive studies on the impacts of digital technologies and social media 
on political culture. The bone of contention is whether social media contribute to the 
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creation of a new form of public sphere. This study confirms that social media 
constitute the creation of a public sphere in the local context of Hong Kong which 
allows for open expression of socio-political concern. However, the nature of 
political communication on social media is not solely based on rational deliberation. 
Oppositional consciousness is a term used by scholars to identify “information about 
oppositional groups and figures”, “negative considerations about the dominant 
political and economic power”, and “understanding of concepts that are central to 
oppositional discourses or contentious political actions” (Lee, 2015). In this study, 
interviewees agree that political messages on Facebook involve a strong expression 
of emotions and the creation of an “us versus them” attitude. The results from this 
study also indicate a positive correlation between exposure to political information 
on Facebook and acceptance towards political radicals. Thus, this study 
acknowledges the capability of social media to promote political participation by 
amplifying political dissatisfaction and cultivating oppositional consciousness. 
 
Moreover, some scholars distinguish between deliberative and agonistic public 
spheres based on the nature of political discussion and mobilization. By investigating 
the motivation behind individual decision to participate in political activities, this 
study clarifies the intention of social media users to get involved in the public sphere. 
Our evidences show that political contacts and messages on social media usually 
provoke response and action that take the form of emotional expression. Posts with 
negative, critical tone often enhance political user engagement by spreading a feeling 
of outrage and anxiety among the users. However, the emotional overtone of these 
posts might also breed a pessimistic outlook on the socio-political environment. As 
such, this study argues that discussion and information quality on social media, 
particularly those emotional contents that might jeopardize individual perception of 
political efficacy, might serve to deter rather than encourage political communication 
and participation. Whether deterrence or encouragement would prevail would 
certainly depend on the broader political atmosphere. Future researches can pay more 
attention to this double-edged character of Facebook political communication, and 
the ways in which it shapes political mobilization in both short and long runs. 
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6.4. Practical Implications  
 
Usage pattern of social media and consumption of social media information 
This study provides support for the positive relationships between exposure to 
political information on Facebook and political participation. While Park, Kee and 
Valenzuela (2009) classify social media uses along the four dimensions of 
socializing, entertainment, self-status seeking and information seeking, this study 
finds that these four types of social media use can be overlapping for the sampled 
youth. For example, some interviewees share political contents, especially those with 
oppositional viewpoints, for entertainment and fun. The act of browsing the profiles 
of other users may lead to unintentional exposure to political information among the 
interviewees. On the other hand, difference in usage patterns is most evident when it 
comes to different types of social media. Instagram and Snapchat, for instance, 
possess much less political potential as they are geared towards self-expression 
through photos rather than comments. A more complex understanding of the 
variations of political use of social media is thus necessitated, and should be 
addressed more fully in future researches. 
 
Moreover, this study provides support for the mediating effects of connections with 
political actors and exposure to political information on Facebook use and political 
participation, and contributes to a deeper understanding on how the consumption of 
political information among the youth is taking place on social media. Social media 
change the ways how users establish and maintain social networks. Studying the 
effects of connections and interactivity with political actors on social media on 
political participation highlights the strategies of social media users in managing 
their networks and seeking information about society. At the same time, social media 
change the ways how users acquire and discuss information. In socio-political 
aspects, social media users can actively search for and passively encounter political 
information at any point of time. Studying the effects of exposure to political 
information on social media and perceived information quality of social media on 
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political participation helps to explore how social media users make sense of and 
reflect on what they are informed.  
 
Furthermore, a portion of youth share a sense of political exclusion and believe that 
they are marginalized in the formal mechanism for policy-making and legislation 
(O’Toole, 2004). The findings of this study reveal that the sampled youth reported a 
low level of external political efficacy and social satisfaction. Meanwhile, the usage 
patterns of media among the young generation, who are characterized as “digital 
native”, are different from the other social groups. Social media have become major 
sources of information on news and political information. It is possible that negative 
comments about the authorities on social media contribute to a pessimistic outlook 
on current society and a sense of dissatisfaction towards political institutions, as this 
study identifies a negative correlation between exposure to political information on 
Facebook and external political efficacy and between exposure to political 
information on Facebook and political satisfaction. Thus, it provides insights on how 
the youth learn about politics and understand the socio-political environment through 
online platforms.  
 
The political use of social media 
Social media are widely used by political actors to promote their viewpoints and 
motivate users to participate in various dimensions. This study establishes a positive 
relationship between Facebook use and political participation. Given the increasing 
importance of digital communication technologies, the capabilities of social media to 
engage with the general public and promote conversations are recognized. Therefore, 
understanding the effects of social media use on political communication and 
participation helps to evaluate on the effectiveness of the strategies employed by 
political actors to get in touch and interact with the public through social media 
channels. 
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On the other hand, the pluralistic nature of social media can play into the hands of 
populist oppositional leaders. As Agur and Frisch (2019: 1) argue, social media 
allow “protest leaders to document their motivations and conduct” and strengthen 
“protesters’ ability to mobilize and organize”. Given the difficulty to publicize their 
political views on mainstream and traditional media, oppositional leaders and minor 
political parties are more likely to utilize social media platforms to interact with their 
supporters. In Hong Kong, the top 10 Facebook pages related to politics with the 
largest audience include five pages of non-pro-establishment legislators (incumbent 
or disqualified), and three pages of pro-democracy activist groups (Socialbakers, 
2019). Although the persuasion effects of the opposition camp remain to be studied, 
the role of social media in creating and publicizing alterative discourses should be 
duly recognized. 
 
6.5. Recommendations for Policy-makers, Political Actors and Social Media Users 
 
In this study, Facebook use is found to have significant impacts on political 
communication and participation among a considerable portion of youth in Hong 
Kong. However, one of the major concerns with social media is about free speech 
and the regulation of social media content. Media in Hong Kong provide a platform 
for expression which facilitate political interplays between the authorities and the 
general public. At the same time, recent controversies, such as the prohibition of the 
Hong Kong National Party in 2018, raise concerns about the government’s attempt to 
limit freedom of speech on the ground of national security. As the core values of 
Hong Kong, freedom of speech and expression should be the premise of legal 
regulation over the Internet. Online debate on policy issues and public affairs should 
be uninhibited and individuals should be allowed to express their political views 
even if they are critical of the establishment. In this light, it is necessary for the 
policy-makers to engage with stakeholders in the society in defining acceptable 
forms of online expression and encouraging responsible use of social media. 
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Due to the widespread use of digital communication technologies, the potential of 
social media in constructing a dialogue between youth and the policy-makers is 
recognized. When formulating policies, government officials and policy-makers 
should understand online discourse and accommodate the concerns of the youth. 
Active use of informal online platforms to interact with relevant stakeholders allows 
policy-makers to listen and respond to their needs, and hence facilitating the 
establishment of more inclusive and widely supported policies. 
 
In this study, the usefulness of social media platforms in political communication is 
highlighted. Recognizing the potential force of social media on political mobilization, 
political actors could make use of social media to interact with the public in a more 
open and vivid way. For example, various features on social media allow political 
actors to integrate their pages with contents with multi-media elements and real-time 
interaction. Also, rather than disseminating information in forms of one-way 
communication, political actors should engage and interact with social media users 
by constantly responding to user comments. Hence, a positive and responsive public 
image of political actors could be established through social media. 
 
As social media has become a source of news and political information, users should 
be aware of hate speech and make informed judgments about the accuracy and 
credibility of information on social media. The rise of populism in a “post-truth” and 
“fake news” era indicates that public debate are largely framed by emotional appeal 
rather than rational thought. Responsible use of social media and fact-checking 
strategies are important to reduce opinion polarization and increase the capacity for 
users to formulate rational and critical thought towards various socio-political issues, 
which are beneficial to deliberative democracy. 
 
6.6. Limitations of the Study 
 
As with every other research, this study has some limitations. 
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Firstly, regarding the coverage of this study, local post-secondary students and 
graduates aged between 18 and 29 are selected as the target population. Also, it is 
important to note that most of the respondents are current students studying for a 
bachelor’s degree due to the use of convenience sampling and the collection of on-
site data at university campuses. Although the sample in this study is not 
representative of the general population in Hong Kong and could not be generalized 
to the whole population, this study presents a case study of an articulated social 
group of post-secondary students and young graduates which constitutes the 
backbone of political movements. While it is acknowledged that a certain extent of 
variations may exist between groups, results of this study do reflect the current 
situation and provide insights into the experiences on social media among Hong 
Kong youth in relation to their political engagement and participation. 
 
Moreover, this study adopts a cross-sectional design in which data are collected at a 
specific point in time. Accordingly, this study collects response on the extent of 
political communication taking place on Facebook and its relevant outcome on 
political participation simultaneously. As a result, changes on political views and 
attitudes upon individual exposure to political messages on social media cannot be 
charted and compared over time. But cross-sectional study allows the investigation 
of multiple variables that are related to social media use, political communication, 
and political participation among the youth in Hong Kong. While the correlations 
and patterns discerned in this study might change over time, especially as a result of 
broader changes in socio-political climate, they still offer a useful reference for 
understanding online and offline political activities, and their variation among the 
youth group.  
 
In addition, the data available for analysis in this study do not establish causality. It 
might be possible that various dimensions of political attitudes and actions raise the 
attention and interests of individuals towards political contents, and lead to increased 
connections and interactivity with political actors on social media. A possible 
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explanation is that political communication on social media and political 
participation mutually reinforce each other. The problem of causality is 
acknowledged, while this study provides evidence to support certain associations 
between Facebook use, political communication on Facebook and political 
participation. 
 
This study posits a multiple mediation model which suggests that elements of 
political communication on Facebook mediate the relationship between Facebook 
use and political participation. Although the hypothesized model of this study may 
not be a full-fledged model of social media use and political participation, the 
simplifying assumptions in the model allow a succinct analysis on the mobilizing 
effects of political communication on social media with a case study of Facebook. 
This study illustrates the mediating roles of connections with political actors on 
Facebook and exposure to political information on Facebook in the relationship 
between Facebook use and political participation, and further our understanding of 
the impacts of emotional contents on social media. Researchers can continue to 
develop a more comprehensive and sophisticated model in documenting the effects 
of social media use and examining the dynamics of political communication through 
future research. 
 
While political actors do not constitute a homogeneous category, the undifferentiated 
approach adopted in this study in measuring the intensity of connections and 
interaction between political actors and social media users may not yield conclusive 
results. Aspects such as resources available for the actors to influence outcomes in 
society, level of knowledge and degree of social influence the actors possess, and 
potential alliance among the actors in society are also reflective and needed to be 
acknowledged when looking into the intention and abilities of particular group of 
political actors to utilize social media as a communication and mobilization tool. 
Also, recognizing the potential influences of celebrity entertainers and key opinion 
leaders, the notion of political actors is increasingly widened. Future studies may 
investigate and compare online communication strategies of specific groups of 
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political actors when considering their potential impacts on political engagement and 
participation. 
 
Another limitation of this study is related to the time frame of data collection. The 
study is carried out in the second half of 2018, which asks respondents to recall their 
experience on social media and their engagement in politics during the year before 
the study is conducted. The socio-political environment and atmosphere may vary at 
different points of time and levels of political participation may rise significantly in 
times of elections or during public debate over a controversial socio-political issue. 
 
6.7. Suggestions for Further Studies 
 
This study makes an attempt to understand the direct and indirect effects of Facebook 
on political participation. As mentioned in the previous section, results from this 
study could not be generalized to the entire population in Hong Kong. Future studies 
may include local citizens from various demographic backgrounds in order to 
provide comprehensive findings and allow for comparative study.  
 
Recognizing the prevalence of Facebook use for political purposes in Hong Kong, 
this study indicates a significant impact of social media use on political 
communication and participation among local youth. Nonetheless, it is found that 
online interactivity with political actors and the perceived quality of online political 
information exert a limited effect on political participation in the local context. This 
study highlights some aspects of emotional expression as a starting point for 
discussing online political interaction. Future studies may elaborate on specific 
aspects of political interaction and online information processing in order to further 
examine their influences on various forms of political participation. For example, 
when social media users access to like-minded and diverse political views differently, 
the prevalence of selective and accidental exposure to political information on social 
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media may affect their interpretations and perceptions on interactivity and perceived 
information quality and result in different political outcomes.   
 
This study focuses largely on the instrumental value provided by social media in 
spreading political information, facilitating political communication and stimulating 
political participation. Meanwhile, it is widely believed that other sociological 
factors including social identity are important aspects which contribute to the 
participation in political activities. While this study highlights the prevalence of 
emotional expression in political interaction on social media, future studies can 
elaborate on specific issues of identification and explore whether and how social 
media facilitate the creation of bonding social capital within a community and 
bridging social capital across communities. Also, this study argues that weak social 
ties are established on social media by connecting young users with political actors, 
which stimulate the participation in political activities that are mostly simultaneous 
and low-risk. Future studies can also explore the capabilities of social media and 
other digital communication platforms in fostering high-risk political activism with 
reference to various forms of social ties built and social capital accumulated on social 
media. 
 
To detect and delineate changes in political attitudes and political participation, there 
is a need for further research with more rigorous design. For example, panel survey 
could be conducted around elections to allow a longitudinal study of social media 
users and their reactions to various styles of campaigning messages. A proper 
sequence on the occurrence of the events can be established by a longitudinal study. 
Online ethnography may also be carried out to observe how the exchange of political 
contents on social media allows users to express their thoughts and participate in 
socio-political events in their own ways.  
 
The concept of deliberative public sphere emphasizes that deliberation and 
participation reside to rationality and reasoning. This study indicates that political 
discussion on Facebook and the corresponding reaction can vary and imply 
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emotional expression by users. In considering participation in the public sphere, the 
intensity and commitment of social media users cannot be reduced to the purely 
rational. This study opens up possibilities for future studies to look into the actual 
processes of debate, discussion and deliberation that take place on social media 
platforms and digital public spheres. 
 
To further examine the effects of social media messages, content analysis can also be 
conducted to examine the content differences on different profiles. For example, 
messages on specific socio-political events from various pages can be compared in 
terms of their composition of visual contents, their discourse quality and their ability 
to stimulate user engagement. While this study does not provide support for the 
mediating effect of perceived information quality on social media use and political 
participation, content analysis may help to gather information about how social 
media users reflect on political messages and make sense of socio-political events, 
which in turn influence their reaction and participation in political behaviors, 
especially in forms of expressive political activities. 
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Appendix 1a. Questionnaire (in English) 
 
Survey on “The Impacts of Facebook Use on Political Participation among Hong Kong 
Youth” 
 
Greetings! 
 
Thank you very much for participating in this study. 
 
I am a research postgraduate student in the Department of Sociology and Social Policy at 
Lingnan University. I am currently conducting a study on the impacts of Facebook use on 
political participation among Hong Kong youth. The study targets Hong Kong residents aged 
18-29. Your participation is essential in examining the views of Hong Kong youth on 
political events and social movement. 
 
To participate in this study, you need to complete a questionnaire which takes about 10 
minutes. There are no standard answers to the questions in this questionnaire, and there are 
no wrong answers for every question. Please answer the questionnaire based on your 
personal experience and ideas. Your participation in this study is voluntary and you are 
under no obligation to participate in the study. You can refuse to answer any questions or 
withdraw at any time, which will not lead to any negative consequence. 
 
The information collected in this study will only be used for research purposes and will be 
kept confidential. No personal information will be disclosed. Thank you again for your help. 
Your participation is extremely important to this study. If you have any questions or 
enquiries about this study, please contact Cheung Chun Ho (Tel: 2616 7372 / Email: 
chunhocheung2@ln.hk). 
 
Department of Sociology and Social Policy 
Lingnan University 
Cheung Chun Ho 
        
If you understand and agree to participate in the survey, please sign below: 
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1. In general, how long do you spend on using Facebook on a typical day? 
□ Not using at all   
□ 1 - 30 minutes □ 31 - 60 minutes  
□ 61 - 90 minutes □ 91 - 120 minutes  
□ 121 - 150 minutes □ 151 - 180 minutes  
□ 181 minutes or more   
 
2. How many Facebook friends do you have? 
□ 0 □ 1 - 100 □ 101 - 200 
□ 201 - 300 □ 301 - 400 □ 401 - 500 
□ 501 - 600 □ 601 - 700 □ 701 - 800 
□ 801 - 900 □ 901 or more  
 
3. How much do you agree with the following statements? 
 Strongly 
disagree 
Disagree  Neutral Agree Strongly 
agree 
a. Facebook is part of my everyday 
activity 
□ □ □ □ □ 
b. Facebook has become part of my 
daily routine 
□ □ □ □ □ 
c. I use Facebook to connect with 
people I know 
□ □ □ □ □ 
d. I feel out of touch when I haven’t 
logged onto Facebook for a while 
□ □ □ □ □ 
e. My Facebook friends come from 
different backgrounds 
□ □ □ □ □ 
f. I use Facebook to meet new friends □ □ □ □ □ 
g. Most Facebook friends have similar 
thoughts with me 
□ □ □ □ □ 
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4. In your Facebook friends or the Facebook pages you follow, do you include the following 
groups of people? 
 None One to three More than three 
a. District or legislative councilors □ □ □ 
b. Social movement activists □ □ □ 
c. Media commentators □ □ □ 
d. Academics □ □ □ 
e. Government officials □ □ □ 
 
5. How much do you agree with the following statements? 
 Strongly 
disagree 
Disagree Neutral Agree Strongly 
agree 
a. Facebook promotes communication 
between users 
□ □ □ □ □ 
b. Facebook gives me the opportunity to 
communicate with political actors 
□ □ □ □ □ 
c. Facebook gives political actors the 
opportunity to respond to the public 
□ □ □ □ □ 
d. Facebook proves that political actors 
are open to the public’s ideas 
□ □ □ □ □ 
e. Using Facebook enables me to 
effectively collect political actors’ 
attitudes on social issues 
□ □ □ □ □ 
f. Using Facebook makes me understand 
the position of political actors on social 
issues 
□ □ □ □ □ 
g. Facebook shortens the distance 
between me and political actors 
□ □ □ □ □ 
 
 
109 
 
6. Have you received the following information on Facebook newsfeed? 
 Never Seldom Often Always 
a. Information or commentaries on 
social policy or public affairs 
□ □ □ □ 
b. Information or commentaries on 
political issues 
□ □ □ □ 
 
7. How much do you agree with the following statements? 
 Strongly 
disagree 
Disagree Neutral Agree Strongly 
agree 
a. Information on Facebook is accurate □ □ □ □ □ 
b. Facebook provides me with complete 
information 
□ □ □ □ □ 
c. Facebook provides me with up-to-
date information 
□ □ □ □ □ 
d. Facebook provides me with useful 
information 
□ □ □ □ □ 
e. Information on Facebook is well 
formatted 
□ □ □ □ □ 
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8. In the past year, have you participated in the following activities? 
 Never Seldom Often Always 
a. Posting or sharing political or public 
affairs information or comment online 
□ □ □ □ 
b. “Liking” or joining any online group 
about politics or public affairs 
□ □ □ □ 
c. Signing an online petition for political 
or public affairs 
□ □ □ □ 
d. Calling upon others online to 
participate in offline political activities, 
such as demonstration, election, etc. 
□ □ □ □ 
e. Donating or raising money online for 
political or public affairs 
□ □ □ □ 
f. Contacting a legislator or government 
official by means of the Internet 
□ □ □ □ 
g. Creating an online group for politics 
or public affairs 
□ □ □ □ 
 
 
111 
 
9. In the past year, have you participated in the following activities? 
 Never Seldom Often Always 
a. Taking part in an offline march or 
demonstration 
□ □ □ □ 
b. Wearing or showing a sign or symbol 
for any political activity (e.g., social 
movement, election) 
□ □ □ □ 
c. Donating or raising money offline for 
political or public affairs 
□ □ □ □ 
d. Signing a paper petition □ □ □ □ 
e. Participating in activities organized by 
any political party or organization 
□ □ □ □ 
f. Contacting a legislator or government 
official for public affairs in person, by 
phone, or by letter 
□ □ □ □ 
g. Volunteering for a political party or 
organization 
□ □ □ □ 
 
10. Have you voted in the 2016 Legislative Council election? 
□ Yes □ No □ Not applicable (e.g.  I am 
not an elector; I did not meet 
the voting age criterion) 
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11. How much do you agree with the following statements? 
 Strongly 
disagree 
Disagree Neutral Agree Strongly 
agree 
a. I consider myself well qualified to 
participate in politics 
□ □ □ □ □ 
b. I feel that I have a good 
understanding of the important political 
issues facing Hong Kong 
□ □ □ □ □ 
c. I am interested in politics or public 
affairs 
□ □ □ □ □ 
d. I accept people who hold radical 
political views to publicize their 
political thoughts openly 
□ □ □ □ □ 
e. The collective action of Hong Kong 
people has a huge influence on public 
affairs 
□ □ □ □ □ 
f. The collective action of Hong Kong 
people can improve society 
□ □ □ □ □ 
g I think government officials care much 
what ordinary citizens like me think 
□ □ □ □ □ 
h. Generally speaking, government 
officials try to serve the interest of 
ordinary citizens”. 
□ □ □ □ □ 
i. Generally speaking, I am satisfied 
with the current political condition in 
Hong Kong 
□ □ □ □ □ 
j. Generally speaking, I am satisfied 
with the current economic condition in 
Hong Kong 
□ □ □ □ □ 
k. Generally speaking, I am satisfied 
with the current living condition in 
Hong Kong 
□ □ □ □ □ 
l. Generally speaking, I am satisfied 
with the performance of the HKSAR 
Government 
□ □ □ □ □ 
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12. What is your gender? 
□ Male □ Female  
 
13. What is your age? 
 
______ 
 
14. What is your education level? 
□ Primary or below 
□ Secondary 
□ Post-secondary (Diploma/Certificate/Sub-degree courses) 
□ University (Bachelor’s degree) 
□ Postgraduate (Master’s degree or above) 
 
15. What is your employment status? 
□ Full-time student □ Full-time Employment □ Housekeeper 
□ Unemployed □ Others，Please specify:    
 
16. What is your monthly household income? 
□ $9,999 or below □ $10,000 - $19,999 □ $20,000 - $29,999 
□ $30,000 - $39,999 □ $40,000 - $49,999 □ $50,000 or above 
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Appendix 1b. Questionnaire (in Chinese) 
 
「香港青年使用社交媒體 Facebook 的狀況對其政治參與的影響」問卷調查 
 
您好。 
 
非常感謝您參與本研究。 
 
本人是嶺南大學社會學及社會政策系的研究生，現正進行一項有關香港青年使用社交
媒體 Facebook 的狀況及其對政治參與的影響之研究。這項研究的研究對象為 18-29 歲
的香港市民。您的參與會對分析香港青年對政治事件及社會運動的看法大有幫助。 
 
參與本研究需填寫一份需時約 10 分鐘的問卷。這份問卷的題目均無標準答案，您的
答案亦無分對錯，請根據您個人的經驗和想法回答問卷。您對本研究的參與全屬自
願，您並無責任必須參與本研究。您可以拒絕回答任何問題或隨時終止填寫問卷，這
不會引致任何負面影響。 
 
本研究所搜集的資料只會被用於學術研究用途，並絕對保密，所有個人資料均不會被
公開。再次感謝您的幫忙，您的參與對本研究極為重要。如您對這項研究有任何疑問
或查詢，請與張浚皓聯絡 (電話：2616 7372 / 電郵：chunhocheung2@ln.hk)。 
 
       嶺南大學社會學及社會政策系 
       張浚皓 
 
 
如您明白及同意參與是次問卷調查，請在下方簽署： 
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1. 一般來說，您每天大約花多長時間使用 Facebook？ 
□ 基本上不用   
□ 1 - 30 分鐘 □ 31 - 60 分鐘  
□ 61 - 90 分鐘 □ 91 - 120 分鐘  
□ 121 - 150 分鐘 □ 151 - 180 分鐘  
□ 181 分鐘或以上   
 
2. 您大概有多少個 Facebook 好友？ 
□ 0 □ 1 - 100 個 □ 101 - 200 個 
□ 201 - 300 個 □ 301 - 400 個 □ 401 - 500 個 
□ 501 - 600 個 □ 601 - 700 個 □ 701 - 800 個 
□ 801 - 900 個 □ 901 個或以上  
 
3. 您有多大程度同意以下敘述？ 
 非常不
同意 
不同意 中立 同意 非常同
意 
a. Facebook 是我日常活動的一部分 □ □ □ □ □ 
b. 瀏覽 Facebook 已成為我的生活習慣 □ □ □ □ □ 
c. 我使用 Facebook 與認識的人聯繫 □ □ □ □ □ 
d. 當我沒有登入 Facebook 一段時間
後，我感覺與朋友失去聯繫 
□ □ □ □ □ 
e. 我的 Facebook 好友來自不同的背景 □ □ □ □ □ 
f. 我使用 Facebook 認識新朋友 □ □ □ □ □ 
g. 大部份 Facebook 好友與我擁有相近
的想法 
□ □ □ □ □ 
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4. 在您的 Facebook 好友或追蹤的 Facebook 專頁中，請問有沒有包括以下人仕？ 
 沒有 1 - 3 個 多過 3 個 
a. 立法會或區議會議員 □ □ □ 
b. 社運人士 □ □ □ 
c. 時事評論員 □ □ □ 
d. 學者 □ □ □ 
e. 政府官員 □ □ □ 
 
5. 您有多大程度同意以下敘述？ 
 非常不
同意 
不同意 中立 同意 非常同
意 
a. Facebook 促進用戶間的交流 □ □ □ □ □ 
b. Facebook 給我機會與政治人物交流 □ □ □ □ □ 
c. Facebook 給政治人物機會向大眾做
出回應 
□ □ □ □ □ 
d. Facebook 證明政治人物對大眾的想
法持開放態度 
□ □ □ □ □ 
e. 使用 Facebook 使我有效收集政治人
物對社會議題的表態 
□ □ □ □ □ 
f. 使用 Facebook 使我更理解政治人物
對社會議題的立場 
□ □ □ □ □ 
g. Facebook 縮短了我和政治人物之間
的距離  
□ □ □ □ □ 
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6. 您有沒有在 Facebook 的動態消息接收到以下資訊？ 
 沒有 很少 間中 經常 
a. 與社會政策或公共事務相關的資訊
或言論 
□ □ □ □ 
b. 與政治事件相關的資訊或言論 □ □ □ □ 
 
7. 您有多大程度同意以下敘述？ 
 非常不
同意 
不同意 中立 同意 非常同
意 
a. Facebook 提供的資訊準確 □ □ □ □ □ 
b. Facebook 為我提供完整的資訊 □ □ □ □ □ 
c. Facebook 為我提供最新的資訊 □ □ □ □ □ 
d. Facebook 為我提供有用的資訊 □ □ □ □ □ 
e. Facebook 提供的資訊一目了然 □ □ □ □ □ 
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8. 在過去一年，你有沒有參與以下活動？ 
 沒有 很少 間中 經常 
a. 在網上發表或分享與政治或公共事
務相關的資訊或評論 
□ □ □ □ 
b. 「讚好」或加入與政治或公共事務
相關的群組 
□ □ □ □ 
c. 在網上簽署與政治或公共事務相關
的請願書 
□ □ □ □ 
d. 在網上呼籲其他人參與政治活動，
例如遊行、投票等 
□ □ □ □ 
e. 在網上捐款予與政治或公共事務相
關的活動或為其籌款 
□ □ □ □ 
f. 在網上聯絡議員或政府官員 □ □ □ □ 
g. 在網上建立與政治或公共事務相關
的群組 
□ □ □ □ 
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9. 在過去一年，你有沒有參與以下活動？ 
 沒有 很少 間中 經常 
a. 親身參與遊行或抗議行動 □ □ □ □ 
b. 佩戴或展示與政治活動相關的標
記，例如社會運動、助選活動等 
□ □ □ □ 
c. 現場捐款予與政治或公共事務相關
的活動或為其籌款 
□ □ □ □ 
d. 親身簽署請願書 □ □ □ □ 
e. 親身參與政黨或政治組織舉辦的活
動 
□ □ □ □ 
f. 親身或透過電話、書信聯絡議員或
政府官員 
□ □ □ □ 
g. 義務為政黨或政治組織工作 □ □ □ □ 
 
10. 請問您有沒有在 2016 年立法會選舉投票？ 
□ 有 □ 沒有 □ 不適用 (例如: 我不是選
民; 我當時未符合法定投票
年齡規定) 
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11. 您有多大程度同意以下敘述？ 
 非常不
同意 
不同意 中立 同意 非常同
意 
a. 我認為自己有資格參與政治事務 □ □ □ □ □ 
b. 我認為我清楚理解在香港發生的重
要政治事件 
□ □ □ □ □ 
c. 我對政治或公共事務感興趣 □ □ □ □ □ 
d. 我接受政治立場激進的人士公開宣
揚他們的政治理念 
□ □ □ □ □ 
e. 香港人的集體行動對公共事務有很
大影響 
□ □ □ □ □ 
f. 香港人的集體行動可以改善社會現
狀 
□ □ □ □ □ 
g 我認為政府官員關心和我一樣的普
羅市民的想法 
□ □ □ □ □ 
h. 整體來說，政府官員儘力為廣大市
民的利益服務 
□ □ □ □ □ 
i. 整體來說，我滿意香港現時的政治
環境 
□ □ □ □ □ 
j. 整體來說，我滿意香港現時的經濟
環境 
□ □ □ □ □ 
k. 整體來說，我滿意香港現時的生活
環境 
□ □ □ □ □ 
l. 整體來說，我滿意香港特區政府的
表現 
□ □ □ □ □ 
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12. 您的性別是： 
□ 男 □ 女  
 
13. 您的年齡是： 
 
______ 
 
14. 您的教育程度是： 
□ 小學或以下 
□ 中學 
□ 專上教育 (文憑 / 證書 / 副學位課程) 
□ 大學 (學士學位課程) 
□ 研究院 (碩士課程或以上) 
 
15. 您的就業情況是： 
□ 全日制學生 □ 全職工作 □ 料理家務者 
□ 待業 □ 其他，請註明:    
 
16. 您的每月家庭收入是： 
□ $9,999 或以下 □ $10,000 - $19,999 □ $20,000 - $29,999 
□ $30,000 - $39,999 □ $40,000 - $49,999 □ $50,000 或以上 
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Appendix 2. Interview Guideline 
 
Facebook Use 
1. How do you understand “social media”? 
- What makes social media different from other media like newspaper or 
television? 
- What about Facebook particularly? 
2. How do you access information on current news and events? 
- Why do you choose and utilize these channels? What makes them better 
than the others?  
3. Do you pay attention to information with regards to current news and politics 
on Facebook? 
- Who share with you such information? Would you deliberately search for 
them on Facebook? 
4. How do you feel Facebook as a news platform? 
- How does it when compared to other news sources? Is it reliable? Can 
you trust the information? Why or why not? 
5. Can you tell me about an experience you have had on Facebook of a news 
issue or during a political event? 
- Do you think the coverage was accurate? Did it change your attitudes 
towards the news issues or your experience of the political event? 
6. How do social media differ from mass media in the coverage and report of 
such news issues and political events? 
- Do they report the stories you are interested in? Did you get all the 
information you wanted? 
 
Political Participation 
 
1. What kind of political activities do you engage in on Facebook? 
- What are the factors which influence you and other people to participate 
in those activities on Facebook? 
2. Can you tell me about your engagement with politics?  
- What are your experiences of politics online and offline? 
3. What makes you get involved / not get involved in those political activities? 
- Do you think the government would listen to young people or others like 
you? 
- Are there any costs of participating in those activities? 
4. Do you think that Facebook could help you and other people to get more 
involved in the political process? 
- Do you think your voices would be heard? 
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